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BMW OPENS EYES AND DOORS TO CAREER OPPORTUNITIES IN AUTOMOTIVE SERVICES

Hundreds of High School Students From Throughout the South to Visit Facilities, Discover Potential Career Paths During BMW’s ‘Teens and Wheels’ Program 
Spartanburg, SC – March 19, 2007… More than 1,000 students from 34 high schools in six southern states will get a first-hand view of how vehicles are manufactured, delivered and serviced during a two-week educational program designed to introduce them to careers in a field where the demand for skilled workers is high.  The goal of the program, called “Teens and Wheels,” is to demonstrate the rewarding nature of careers in retail automotive service, while dispelling lingering myths and stereotypes.

“Teens and Wheels” is being hosted by BMW of North America at its Manufacturing and Performance Centers, in conjunction with Automotive Youth Services (AYES), an organization of automakers and dealers dedicated to changing public perception of automotive services careers, and preparing young people for entry-level positions or advanced studies in the field School-to-career programs at the high school level academics, employability training, in-dealership experience and formal mentoring components.

“Careers at franchise automobile dealers are a growth industry,” said Tom Purves, chairman and CEO of BMW of North America, and member of the board of AYES.  “The jobs we offer are more sophisticated and better paying than those available in the so-called service-economy.  And since they cover an array of positions, they are attractive to people with a variety of skills. These are non-cyclical jobs that cannot be outsourced overseas.”

This second “Teens and Wheels” educational program builds on the overwhelming success of the first event series, held in 2004.  This year, by adding a second week to the agenda, twice the number of students – from an expanded geographic area – are able to take part.

There are currently more than 104,000 career opportunities available at franchise dealers in the United States – more than half of them as automotive technicians.  And the U.S. Department of Labor projects another 35,000 new automotive technician jobs annually through at least 2010.

As new vehicles become increasingly sophisticated and complex, the automotive industry must compete with other high-tech industries for skilled employees.  Today’s automotive technicians must possess keen analytic and computer skills to properly diagnose and repair these vehicles, and BMW and AYES are committed to providing the ongoing training required.   

The students participating in “Teens and Wheels” are from technical schools and high schools with AYES-certified automotive trade programs.  All have had some coursework – and some have had actual experience – in the automotive services trade.  At BMW Manufacturing Co.’s plant, they will see BMW Z4 and X5 models being assembled, and at the BMW Performance Center, they will get to look “under the hood” to see how the vehicles are repaired and maintained, and also receive a demonstration of the vehicles’ high performance capabilities.

According to Russ Lucas, BMW southern region aftersales manager, the program is a “win-win” for both the students and the 45 BMW dealerships that are supporting it.  The first program, three years ago, he says, “has done wonders in terms of interest in technical careers and applications for BMW dealers.  Several of the students who attended are now working at dealerships throughout the region.”

Program organizers hope to further strengthen that connection between the automotive services industry and exciting career opportunities – in the minds of students, school staff, and hopefully, parents.  

# # # 

BMW Group In America

BMW of North America, LLC has been present in the United States since 1975.  Rolls-Royce Motor Cars NA, LLC began distributing vehicles in 2003.  The BMW Group in the United States has grown to include marketing, sales, and financial service organizations for the BMW brand, the MINI brand, and the Rolls-Royce brand of Motor Cars; DesignworksUSA, an industrial design firm in California; a technology office in Silicon Valley and various other operations throughout the country.  BMW Manufacturing Co., LLC in South Carolina is part of BMW Group’s global manufacturing network and is the exclusive manufacturing plant for all Z4 models and X5 Sports Activity Vehicles. The BMW Group sales organization is represented in the U.S. through networks of 338 BMW passenger car centers, 335 BMW Sports Activity Vehicle centers, 142 BMW motorcycle retailers, 81 MINI passenger car dealers, and 30 Rolls-Royce Motor Car dealers.  BMW (US) Holding Corp., the BMW Group’s sales headquarters for North, Central and South America, is located in Woodcliff Lake, New Jersey.

Information about BMW Group products is available to consumers via the Internet at:

www.bmwgroupna.com

www.bmwusa.com

www.bmwmotorradusa.com
www.miniusa.com

www.rolls-roycemotorcars.com

#      #      #

Journalist note: Information about the BMW Group and its products is available to journalists on-line at the BMW Group PressClub at the following address: www.press.bmwgroup.com.  Broadcast quality video footage is available via The NewsMarket at www.thenewsmarket.com.
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