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LOW SUSPENSION OPTION AVAILABLE ON NEW BMW F 800 S and F 800 ST MODELS
Woodcliff Lake, NJ – June 11, 2007… BMW Motorrad is offering a low suspension option on its newly released F 800 S and F 800 ST models, beginning in June 2007.
This option (order number 499) lowers the F 800 S and F 800 ST by using a different, shorter rear spring strut.  It comes packaged with a low seat (option number 774) for both models, bringing the final seat height to 29.9 inches.
The low suspension option cannot be combined with the optional centerstand for the F 800 ST; and the optional center stand is not available for the F 800 S.
The low suspension option is available at authorized BMW Motorrad USA retailers and has a manufacturers suggested retail price of $175.00.
The sporting F 800 S and its sister model, the sporttouring-oriented F 800 ST, were introduced this Spring, establishing the all-new BMW Motorrad twin-cylinder model line. With its parallel twin four-valve engine developed by BMW Motorrad in close cooperation with Austrian specialist Bombardier-Rotax GmbH, the two-cylinder model series combines impressive torque and power, superior responsiveness and good fuel economy -- all in one.  After a short development period, the F 800 S and F 800 ST form BMW Motorrad’s 5th engine series, setting the foundation for more models to come through which BMW will be closing the gap between the F 650 single-cylinders and its flat-twin models.   

The F800 models are available at BMW Motorrad retailers with optional two-channel ABS, a wide range of special equipment, and personalization options to meet the demands of the most discriminating motorcycle enthusiasts.

BMW Group In America

BMW of North America, LLC has been present in the United States since 1975.  Rolls-Royce Motor Cars NA, LLC began distributing vehicles in 2003.  The BMW Group in the United States has grown to include marketing, sales, and financial service organizations for the BMW brand, the MINI brand, and the Rolls-Royce brand of Motor Cars; DesignworksUSA, an industrial design firm in California; a technology office in Silicon Valley and various other operations throughout the country.  BMW Manufacturing Co., LLC in South Carolina is part of BMW Group’s global manufacturing network and is the exclusive manufacturing plant for all Z4 models and X5 Sports Activity Vehicles. The BMW Group sales organization is represented in the U.S. through networks of 338 BMW passenger car centers, 335 BMW Sports Activity Vehicle centers, 142 BMW motorcycle retailers, 81 MINI passenger car dealers, and 30 Rolls-Royce Motor Car dealers.  BMW (US) Holding Corp., the BMW Group’s sales headquarters for North, Central and South America, is located in Woodcliff Lake, New Jersey.

Information about BMW Group products is available to consumers via the Internet at:

www.bmwgroupna.com

www.bmwusa.com

www.bmwmotorradusa.com
www.miniusa.com

www.rolls-roycemotorcars.com

#      #      #

Journalist note: Information about the BMW Group and its products is available to journalists on-line at the BMW Group PressClub at the following address: www.press.bmwgroup.com.  Broadcast quality video footage is available via The NewsMarket at www.thenewsmarket.com.
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