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LOCAL AUTOMOTIVE STUDENTS GRANTED BMW SCHOLARSHIPS

Schaumburg, IL – July 31, 2007… BMW of North America has awarded a $3,000 scholarship to high-achieving student Rachel Maxwell, who graduated from Mattawan High School in Mattawan, MI and will be attending Kalamazoo Valley Community College to obtain a degree in automotive technology.  The scholarship is for the 2007-2008 academic year, and is provided as part of a series of scholarships by the BMW Automotive Technology Scholars Program.  Funds may be used to cover tuition, books, supplies, tools, transportation and any other costs related to obtaining an automotive technology degree.

Recognizing the need for highly trained automotive technicians, BMW supports automotive education through scholarships and training programs.  According to the U.S. Bureau of Labor Statistics, more than 60,000 automotive service jobs in the U.S. are going unfilled as the automotive industry competes for skilled labor with other high tech industries.  An expected 18% growth for the profession by 2010 translates into the need for an additional 991,000 technicians on the job.

With more than 2.5 million BMWs on the road today, and sales expected to continue growing, the need for highly skilled technicians to diagnose and repair these increasingly sophisticated automobiles continues to escalate. Rudi Hebling, BMW Central Region Aftersales Manager, said, “We are delighted to help local students obtain an education in automotive technology.  There is a huge demand for qualified service personnel in all areas of the country, and programs like this one go a long way toward helping meet that demand.  The available jobs represent high income and job security in an industry where technology is ever-evolving.  Career technicians will experience continuous education in recession-resistant positions.  Today's technicians are as likely to be re-programming a computer as re-building an engine."   

The partnership with technical colleges and post-secondary institutions is part of BMW’s ongoing commitment to educating the next generation of automotive technicians.  The goal is to give graduates the confidence and skills necessary to obtain entry-level positions with the best dealerships, independent shops or other service outlets.

BMW Group In America

BMW of North America, LLC has been present in the United States since 1975.  Rolls-Royce Motor Cars NA, LLC began distributing vehicles in 2003.  The BMW Group in the United States has grown to include marketing, sales, and financial service organizations for the BMW brand, the MINI brand, and the Rolls-Royce brand of Motor Cars; DesignworksUSA, an industrial design firm in California; a technology office in Silicon Valley and various other operations throughout the country.  BMW Manufacturing Co., LLC in South Carolina is part of BMW Group’s global manufacturing network and is the exclusive manufacturing plant for all Z4 models and X5 Sports Activity Vehicles. The BMW Group sales organization is represented in the U.S. through networks of 338 BMW passenger car centers, 335 BMW Sports Activity Vehicle centers, 142 BMW motorcycle retailers, 81 MINI passenger car dealers, and 30 Rolls-Royce Motor Car dealers.  BMW (US) Holding Corp., the BMW Group’s sales headquarters for North, Central and South America, is located in Woodcliff Lake, New Jersey.

Information about BMW Group products is available to consumers via the Internet at:

www.bmwgroupna.com

www.bmwusa.com

www.bmwmotorradusa.com
www.miniusa.com

www.rolls-roycemotorcars.com

#      #      #

Journalist note: Information about the BMW Group and its products is available to journalists on-line at the BMW Group PressClub at the following address: www.press.bmwgroup.com.  Broadcast quality video footage is available via The NewsMarket at www.thenewsmarket.com.
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