- 3 -

[image: image1.jpg]BMW Championship @




For Release:
5/12/09
Contact:

Shawn Ticehurst

      
BMW of North America, LLC


     
(201) 594-3360

    
Gary Holaway


     
Western Golf Association

  
             (847) 724-4600
BMW ANNOUNCES ONGOING SUPPORT OF WESTERN GOLF ASSOCIATION’S EVANS SCHOLARS WITH EXPANSION OF HOLE-IN-ONE SCHOLARSHIP AND HIGHLY SUCCESSFUL INTERN PROGRAM
BMW owners nationwide to receive complimentary tickets to this year’s BMW Championship at the Cog Hill Golf & Country club and can enter the Ultimate Foursome Contest to play with a PGA TOUR pro
Woodcliff Lake, NJ – May 12, 2009… BMW of North America announced its ongoing support of the Western Golf Association’s Evans Scholars Foundation with the enhancement of its Hole-In-One scholarship at today’s Media Day for the BMW Championship, the third leg in the PGA TOUR Playoffs for the FedExCup, September 7-13, 2009 at Cog Hill Golf & Country Club in Lemont, Illinois.  All proceeds from the BMW Championship will again benefit the Evans Scholars Foundation.  Last year, those proceeds totaled $3.3 million.  BMW also announced that it will give away several hundred pairs of complimentary tickets to BMW owners from across the country through its website, www.bmwusa.com. 
Jim O’Donnell, President of BMW of North America, announced that BMW’s new Hole-In-One scholarship will be expanded so that if any player achieves a hole-in-one on any hole during the tournament, BMW will fund a four-year Evans Scholarship in the name of that player.  Previously BMW had selected one hole on the course that counted toward the scholarship win.

“BMW owners, BMW dealers and many people who own a premium car enjoy the great game of golf.  For that reason, we are delighted to continue the BMW Championship. We at BMW continue to be very proud of our partnership with the PGA TOUR and Western Golf Association.  In 2008 we raised over $3 million for the Evans Scholars and we are delighted that the 2009 BMW Championship will support this worthy cause in these difficult economic times.  It’s wonderful to be back at Cog Hill and the newly renovated Dubsdread,” O’Donnell said. 
At Media Day, O’Donnell also welcomed Joe Foran and Maria Bobek, both of whom are from the second class of BMW Evans Scholars.  Foran, a rising junior at Northwestern University, worked with BMW of North America’s Central Regional Marketing team while Bobek, a rising senior at the University of Illinois, worked with the MINI Central Region Marketing team.  Since its founding two years ago, the Evans Scholars/BMW internship program has enabled six Evans Scholars the opportunity to work for BMW for a summer and gain invaluable experience for their post-university careers.   The program will return this summer with a new crop of interns.

John Kaczkowski, WGA Vice President of Tournaments, expressed the Association’s appreciation for BMW’s ongoing support of the Evans Scholars Foundation as partner of the BMW Championship. 

“BMW has proven to be a committed partner, not only in its focus on presenting the best possible experience for all involved in the BMW Championship, but also in its devotion to our charitable cause, the Evans Scholarships for golf caddies. Now in the third year of our partnership, the initiatives BMW has put in place have enhanced the image of our championship and have resulted in increased awareness of the Evans Scholars Program,” Kaczkowski said. “In 2008, the PGA TOUR named the BMW Championship ‘Best in Class,’ among all TOUR events, and we’re looking forward to another successful championship this year as we move back to Cog Hill, and the newly-renovated Dubsdread.”

BMW will also continue to encourage its owners to attend and be a part of the               BMW Championship through several new and returning programs, including:

· Complimentary Tickets: Owners can register for a chance to win complimentary tickets to any one day of the BMW Championship at www.bmwusa.com/bmwchampionship.com.  BMW will again make hundreds of tickets available.  Additionally, any owner who attends the BMW Championship will have priority parking and be granted exclusive access to the BMW Owners’ Pavilion overlooking the 14th green by simply showing his or her BMW vehicle or motorcycle key.  
· Ultimate Foursome Contest: The BMW owner who wins this contest will play a round of golf in the BMW Championship Pro-Am with a PGA TOUR pro.  To enter, owners answer 20 questions online related to BMW and the BMW Championship; most correct answers in the least amount of time wins.  Contest runs until June 22, 2009.
· Best Seats in the House Promotion: Allows BMW owners, whose handicaps may not rival those of the pros, to enter to win accommodation and two passes to the final weekend of the BMW Championship and a single spot in the BMW Championship Am-Am.  The contest will run from June 9 – 27, 2009.   
· Ask the Pro Contest: Enables BMW owners to submit a question online on golf training techniques for a professional instructor to answer, at www.bmwusa.com/bmwchampionship.com.  The most engaging questions will be entered into a contest to win a trip to the BMW Championship to play in the Am-Am and receive personalized instruction with a teaching pro prior to it.
· BMW Championship Sneak Peek Promotion: One lucky BMW owner was selected to be at the BMW Championship Media Day today and play a round of golf with Rees Jones.
For more information on all of these programs and the numerous exclusive benefits available to BMW owners, please visit www.bmwusa.com/bmwchampionship.
BMW Championship

For more than 25 years, BMW has hosted and partnered with leading amateur and professional golf tournaments around the globe.  BMW sponsors professional tournaments in Italy, Germany and Great Britain.  The BMW Championship played at Wentworth near London is the European PGA Championship.

In 2006, the Western Golf Association and the PGA TOUR announced a six-year partnership agreement with the company to conduct the BMW Championship as part of the PGA TOUR Playoffs for the FedExCup from 2007 through 2012. 

BMW Group In America

BMW of North America, LLC has been present in the United States since 1975.  Rolls-Royce Motor Cars NA, LLC began distributing vehicles in 2003.  The BMW Group in the United States has grown to include marketing, sales, and financial service organizations for the BMW brand of motor vehicles, including motorcycles, the MINI brand, and the Rolls-Royce brand of Motor Cars; DesignworksUSA, a strategic design consultancy in California; a technology office in Silicon Valley and various other operations throughout the country.  BMW Manufacturing Co., LLC in South Carolina is part of BMW Group’s global manufacturing network and is the exclusive manufacturing plant for all X5 Sports Activity Vehicles and X6 Sports Activity Coupes.  The BMW Group sales organization is represented in the U.S. through networks of 338 BMW passenger car centers, 335 BMW Sports Activity Vehicle centers, 142 BMW motorcycle retailers, 83 MINI passenger car dealers, and 30 Rolls-Royce Motor Car dealers.  BMW (US) Holding Corp., the BMW Group’s sales headquarters for North America, is located in Woodcliff Lake, New Jersey.

Information about BMW Group products is available to consumers via the Internet at:

www.bmwgroupna.com

www.bmwusa.com

www.bmwmotorcycles.com
www.miniusa.com

www.rolls-roycemotorcars.com

#      #      #

Journalist note: Information about the BMW Group and its products is available to journalists on-line at the BMW Group PressClub at the following address: www.press.bmwgroup.com and select “USA” from the list of National PressClubs.  Broadcast quality video footage is available via The NewsMarket at www.thenewsmarket.com.
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