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1.
Closer to the action & even more attractions.
The BMW Sauber F1 Team Pit Lane Park starts its second season.

Munich/Hinwil. The BMW Sauber F1 Team enters its second season on 
18th March in Melbourne. From the Malaysian Grand Prix onwards, the team will once again have its spectacular Pit Lane Park in tow. After the phenomenal success that this high-tech event park enjoyed last year, Formula One fans from around the world are also invited in 2007 to step into the fascinating world of the pinnacle of motorsport. “Formula One at your fingertips” remains the motto, and actions speak louder than words inside the Pit Lane Park. Nowhere 
else can visitors get so close to the drivers, cars and technical components of the cars as in the approx. 120 x 45 metre show area of the Pit Lane Park. 

“The Pit Lane Park was staged five times during 2006,” says Torsten Müller-Ötvös, responsible for international BMW Brand Management. “And the feedback from the visitors was simply overwhelming – many more fans came to the Pit Lane Park than we had expected in its debut year. That's why it was 
a logical step for us to take the Pit Lane Park around the world with us again in 2007. It will again offer a unique opportunity for visitors to feel Formula One literally at their fingertips and experience the sport up close and personal. 
The fans gave the BMW Sauber F1 Team a huge amount of support in our first year – and with the Pit Lane Park, we are giving something back.”

The BMW Sauber F1 Team’s innovative idea was a huge success among Formula One fans last year. More than 135,000 visitors took the opportunity to breathe in the Formula One air right up close at the Nürburgring, Barcelona, Silverstone, Montreal and Milan.

BMW Motorsport Director Mario Theissen says: “We are delighted that in our young BMW Sauber F1 Team’s second season, we will once again be travelling with the Pit Lane Park. The Park taps into the emotions and has a real entertainment value for the visitors. Nowhere else can the fans get such direct access behind the scenes, touch Formula One exhibits for the first time, 
or enjoy spectacular rides in Formula One cars up close and personal. 
The Pit Lane Park was a great success in 2006 and I’m convinced that it will also create a lasting memory in the minds of all our visitors this year.”

New host cities – with Formula One right in the centre.

Last year, the visitors to the European, Spanish, British, Canadian and Italian Grands Prix not only got to enjoy following the BMW Sauber F1 Team from the grandstands, they also had a chance to get to know the Munich and Hinwil-based team a little better in the Pit Lane Park. Formula One fans will again have the chance to experience the Park on five occasions in 2007.

From 5–8 April, the Pit Lane Park will make its debut in Kuala Lumpur, 
the home city of PETRONAS, the Premium Partner of the BMW Sauber F1 Team. 
For the start of the Formula One season in Europe, the Park will once again enjoy a prime location at a 5,400 square metre area on Barcelona’s harbour, near to the world famous shopping boulevard, “Las Ramblas”. It will also be back in action at the British, German and Chinese Grands Prix.

Welcome to the world of Formula One.
There will be even more to see at the Pit Lane Park in 2007 than in the 
BMW Sauber F1 Team’s debut season. No fewer than 14 fascinating garages await the visitors in the lifelike pit lane reconstruction. The centrepiece of the park is the 90-metre race track, which culminates in two turning circles. This is where a BMW Sauber F1 Team car and a Formula BMW FB02, among 
other star performers, will complete breathtaking manoeuvres, creating an electric atmosphere for the fans watching just a few metres from the 
track. It’s an even more personal experience than the streets of Monaco. 

To reflect the BMW Sauber F1 Team’s winter preparations for the new season, the individual pits have also been revised and improved. The fans will notice there is much more space than in 2006 – which has made it possible to add even more interactive elements, explanations and hands-on experiences 
with Formula One. 

2.
In their own words: the BMW Sauber F1 Team drivers.

The drivers aren’t just an important part of the BMW Sauber F1 Team on the track. They are also one of the biggest attractions at the Pit Lane Park’s five appearances in the 2007 Formula One season. GP drivers Nick Heidfeld and Robert Kubica regularly pop in to see the visitors at the Formula One 
experience park, while test drivers Sebastian Vettel and Timo Glock can also be seen in action there during the season. In addition, BMW’s World Touring Car Championship drivers, along with numerous drivers from the young talent series Formula BMW, are also on hand to share their knowledge and experience in 
the Pit Lane Park.

This is what the BMW Sauber F1 Team drivers have to say about the Pit Lane Park.

Nick Heidfeld: “With the Pit Lane Park, BMW has laid on something really special for the fans. It is free for visitors, they can touch everything in the pits – engines, wheels, brake discs, sit in the cars, complete laps in the simulator, 
have a photo taken in overalls, the list goes on… When the cars are out on the track, the visitors are even closer to the action than they are at Monte Carlo. 
In the turning area, you can only do donuts. That’s no longer allowed on a real track.”

Robert Kubica: “Apart from the fact that the fans can get very close to 
the pit, the pit crew and the racing car, I really love the team command stand. 
Visitors can get a great insight into the work of the team’s strategists. 
My favourite activity in the park is the simulator. The rides are amazingly 
realistic. The fans have a chance to sit in a real Formula One cockpit.”

Sebastian Vettel: “It’s really important to have enthusiastic fans behind you. 
It gives us drivers extra motivation. The Pit Lane Park is a great way to get 
the fans passionate about Formula One. I was at the Nürburgring in 2006 and 
it was great fun. As a fan, you just can’t get any closer to the cars.”


Timo Glock: “I watched the Pit Lane Park last year very closely. I think it brings motorsport, and Formula One in particular, much closer to its fans. 
The visitors get to find out about all the background information and have a great time in the process. If people say the pinnacle of motorsport 
can have a sterile atmosphere, that’s blown away in the Pit Lane Park.”
3.
Successful debut for the Pit Lane Park.
Authentic and Interactive.

Last year, the Pit Lane Park could be admired in the immediate surroundings of five Formula One venues. The BMW Sauber F1 Team’s theme park celebrated its debut at the European Grand Prix at the Nürburgring, followed by Barcelona, Silverstone, Montreal and Monza. Up to 40,000 people visited the compound every race weekend. In Barcelona and Montreal in particular, where the Pit Lane Park was erected in the heart of the city, the BMW Sauber F1 Team also brought locals and tourists closer to the fascinating world of Formula One. That’s what the Pit Lane Park is all about.

“This entertainment park provides an up close and personal experience for the fans,” says BMW Motorsport Director Mario Theissen. “That’s why we’ve placed a lot of emphasis on authenticity and interaction. We have learned from the fans that they want to be close, have information at their fingertips and try things out for themselves. They want experiences that will give them stories to tell, and a souvenir or photo that they can take home. We have been developing new ideas to make that happen.”

Successful start on home soil.
The Pit Lane Park celebrated its highly anticipated debut last year in the Eifel region of Germany: The gates were opened for the first time at the European Grand Prix weekend, held from 5–7 May 2006 – and the fans swarmed to parking lot A7 of the Nürburgring. Among them was Formula One promoter Bernie Ecclestone. “Great concept, wonderful for the fans,” said the Englishman. “It’s great that someone has come up with this excellent idea.” 
Entry to all Pit Lane Park events was free. The official opening ceremony took place on 4 May with Theissen and the drivers of the BMW Sauber F1 Team in attendance. And just a stone’s throw from BMW Erlebniswelt at the Nürburgring, another marketing idea from BMW was launched. 

To inaugurate the Pit Lane Park, Nick Heidfeld took the wheel of the 
BMW Sauber F1 Team’s Formula One car, while Sebastian Vettel drove a Formula BMW FB02.

Pit Lane Park impresses fans in Barcelona.
After its premiere at the Nürburgring, the Pit Lane Park was back in action just one week later in Barcelona. With the trucks needing to cover 1,300 kilometres from the Eifel region of Germany to the Mediterranean coast, there was certainly no time for a breather. This time round, the park wasn’t set up by the race track on the outskirts of Barcelona, but in the vibrant heart of the city centre: right on the harbour below the famous shopping boulevard “Las Ramblas”. 

In Barcelona too, entry to the Pit Lane Park was free from Friday to Sunday evening. A particular highlight was the fashion show on Saturday, which was rounded off with a concert by the group “Marlango” and the singer Leonor Watling. Touring Car driver Dirk Müller took the wheel of the Formula One car, while youngster Maximilian Wissel drove the FB02 in the Spanish heat.

World Touring Car Champion Priaulx starts in Silverstone.
Approximately one month later and the BMW Sauber F1 Team Pit Lane Park was celebrating its third appearance of 2006 at the classic British “Silverstone Circuit”. At the British GP, the park was located behind the “Becketts Grandstand”. One man was the fan favourite: Andy Priaulx. This time, it was the local hero and two-times World Touring Car Champion who took the wheel 
of the BMW Sauber F1 Team for the demo rides, and burned rubber in front of several thousand eager fans. 

British young gun Euan Hankey took the wheel of the Formula BMW race car. And there were other BMW cars on view in the pit lane garages, including a BMW 320si WTCC, in which the BMW national teams will again compete in the 2007 World Touring Car Championship, and a BMW Z4 M Coupé.

Park also whips up a storm overseas.
At the end of June, the BMW Sauber F1 Team took the Pit Lane Park on their travels abroad. In total, 200 tons of freight were transported across the Atlantic to set up the compound in Montreal. Up to 40 people were involved in 
the construction at the Bell Center parking area, enclosed by René-Lévesque Boulevard, De la Gauchetière, De la Montagne and Drummond streets. 
Once the Pit Lane Park is erected, more than 100 people work there.

After Jacques Villeneuve’s opening lap, Andy Priaulx once again took the wheel of the Formula One car with more driving demonstrations. Jonathan Summerton, who had just moved up from Formula BMW to Formula 3, showed off a breathtaking array of Formula BMW driving skills. Reigning freestyle streetbike world champion Chris Pfeiffer, meanwhile, performed a succession of incredible stunts on his BMW F 800 motorbike. 

A special Formula One experience in Italy.
Following the Canadian and US Grands Prix, Formula One once again returned to Europe: at the Italian Grand Prix weekend from 8-10 September 2006, 
the BMW Sauber F1 Team was once accompanied by the Pit Lane Park. It was set up at the Arena Civica, close to the centre of Milan and some 16 kilometres from the “Autodromo Nazionale di Monza”.

In the dazzling manoeuvres performed by Jörg Müller, the fans were once again treated to another BMW driver from the World Touring Car Championship. 
This time, a woman was at the wheel of the Formula BMW race car: Simona De Silvestro. The 18-year old, who has both Swiss and Italian nationality, competed in the Formula BMW USA in 2006. Just as he did in Canada, motorbike 
stunt rider Chris Pfeiffer showed off his skills on his BMW F 800 in Italy. 

Rapturous fans, enthusiastic drivers, an incredible buzz: the BMW Sauber F1 Team Pit Lane Park had struck an immediate chord in the heart of the 
Formula One community. 

4.
Pit Lane Park event schedule 2007.
The Pit Lane Park will head to new pastures in 2007: In 2006, the Park already stopped off in Barcelona, at the Nürburgring and in Silverstone. New to the schedule this year are appearances at the Malaysian and Chinese Grands Prix.

Event
Date

Malaysian Grand Prix, Sepang.
05–08 April 

Spanish Grand Prix, Barcelona.
11–13 May 

British Grand Prix, Silverstone.
06–08 July 

German Grand Prix, Nürburgring.
20–22 July 

Chinese Grand Prix, Shanghai.
28–30 September 

5.
Formula One at your fingertips: Profile of the Pit Lane Park.

For the Formula One fans, the thrill of the BMW Sauber F1 Team Pit Lane Park isn’t just about getting unpredecentedly close to the “pinnacle of motorsport”. They are also excited about taking part in the numerous activities on offer. 
For example, they can feel what it’s like to help change tyres and refuel, visit the reconstruction of the BMW Sauber F1 Team’s original pit, or examine and personally handle the individual components of the cars in detail. Continuing on from its phenomenal success last year, the Pit Lane Park has again been enhanced for the 2007 season.
Welcome to the Pit Lane Park: Entry area.
Everyone is welcome in the Pit Lane Park. In 2006, up to 16,000 visitors were able to come to the theme park every day – meaning the park had a capacity of almost 50,000 guests every race weekend. No matter where the Pit Lane Park appeared, the Formula One fans came in their droves. 

In front of the entry area, hostesses are on hand to welcome visitors, invite 
them to take a look around the Pit Lane Park and inform them about just what’s on offer in the Pit Lane Park before they even step inside.

There is easy access for representatives of the media, who are invited to 
use the special “Fast Lane”. Due to the high noise levels, all visitors are given earplugs on entry. Children are given special headphones to protect their sensitive hearing. At the entrance, all visitors also receive a free lanyard with their Pit Lane Park pass as a souvenir of the day. 

Good to know: Info Tower.
Just a few yards from the entry area is the “Info Tower” in the BMW Sauber F1 Team Pit Lane Park. The two-storey tower measures 16 square metres 
and serves as the park’s central meeting point and information centre. 

As well as being able to pick up information about the Pit Lane Park and the BMW Sauber F1 Team, visitors in 2007 can also look forward to much more from the “Info Tower”. For example, they will also be able to leave their personal belongings, such as their bags, enabling them to stroll around the Pit Lane Park at their leisure. The “Info Tower” will also be the park’s lost and found office. 


Should visitors mislay any of their possessions in the park, they can report back to the “Info Tower” to see if they have been handed in.

Motorsport at your fingertips: BMW World of Motorsport.
This area is all about hands-on experience. Inside the “BMW World of Motorsport”, visitors are not so much allowed as actively encouraged to touch all the exhibits. There are literally dozens of different ways to interact 
with the displays in this section of the BMW Sauber F1 Team Pit Lane Park.

Here, visitors can feel the difference between materials, such as aluminium, tungsten, titanium and steel, or compare a F1 carbon brake disc to a 
BMW series steel brake disc. They can jack up a Formula One wheel complete with rim and compare it to a series tyre with its aluminium rim. There is 
even a BMW V10 Formula One engine to see. During the “Consultation Hours”, experts from the BMW Sauber F1 Team are on hand to answer the visitors’ questions and show them how everything works. With these top experts in the field by their side, the guests have a great opportunity to find out so much 
more about the fascinating world of Formula One technology.

Thanks to the huge success of last year’s “BMW World of Motorsport”, 
the already spacious garage has again been extended for the new season. Instead of an experimental area of 72 square metres, the visitors will 
now have 108 square metres in which to enhance their F1 know-how. 

From the park’s appearance in Barcelona onwards, one of the new additions to this area will be a Formula One monocoque, which will house braking simulators and allow visitors to “virtually” step on the gas. 

Knowledge seekers: F1 Insider (from Pit Lane Park Barcelona).
Experts and wannabe experts will be magically drawn to the “F1 Insider”. 
Here, at the laptops on 18 desks, visitors to the Pit Lane Park can test and improve their knowledge of the pinnacle of motorsport. Intel® Centrino® 
Duo mobile technology brings each fan an exciting experience to test their knowledge about Grand Prix Racing and the BMW Sauber F1.





Intel has also provided a wind tunnel simulation programme. Here, visitors can get a great introduction to all things aerodynamic. They will find out more about this branch of science that is so important for success in Formula One. 
They can then try to match a BMW Sauber F1.07 car to a particular circuit profile and kit it out with different components. The fans’ decisions are 
then put to the test in the virtual wind tunnel. The interplay of downforce, 
air resistance and speed will become clear. The interactive touch-screen stations are as big as billiards tables. 

Train like the pros: F1 Training Centre.
The “F1 Training Centre” is a new attraction in the BMW Sauber F1 Team Pit Lane Park. It offers visitors an insight into the training programmes of Formula One drivers, such as Nick Heidfeld and Robert Kubica.

A fitness trainer, who works with motorsport pros around the world, will be on hand to give advice and answer questions from visitors to the Pit Lane Park. 
He will also give tips and tricks on personal training programmes and give a behind-the-scenes look into the physical specifications demanded by a Formula One driver. 

Fitness exercises are also on the programme at the “F1 Training Centre”. 
The fans have a chance to try out machines which are used especially in the training of motorsport professionals. A new addition in this field is the 
“BATAK Machine”: This gadget measures reactions and peripheral vision – 
two areas that are especially important for Formula One drivers. 

Precision: Pit Stop Challenge.
Skill and speed are essential attributes in the “Pit Stop Challenge”. In this highly popular attraction at the BMW Sauber F1 Team Pit Lane Park, visitors can step into the shoes of a Formula One mechanic. Their role: to carry out the quickest tyre change possible on a Formula One car.

Two teams compete against one another in incredibly realistic conditions, including a pit stop clock, stacks of tyres and toolboxes. In other words, they have to use true-to-life equipment to remove the used tyres from the car, 





store them away safely, put on the new tyres and screw down the nuts. Just as in the real Grands Prix, this test of skill demands two pairs of hands per set of tyres. 

And it’s not just about trying to beat the opposing team’s time. To judge how they are faring against the very best, the visitors will also be able to see the best times of the BMW Sauber F1 Team on the Pit Stop Clock. There are great prizes in store for the winners of the nail-biting contests – and every participant receives a certificate to show that they were a mechanic in the BMW Sauber F1 Team “Pit Stop Challenge”. 

Power for the BMW V8 engine: the PETRONAS Pit.
PETRONAS, the Premium Partner of the BMW Sauber F1 Team, offers a new pit in which visitors can find out more about the refuelling process in Formula One. The “PETRONAS Pit” won’t simply highlight the sheer complexity of refuelling a Formula One car. The fans will also be astonished at the phenomenal speed with which the BMW Sauber F1.07 tank is filled with fuel.

Live coverage: the Media Corner.
At the “Media Corner”, media representatives from across the world will find ideal working conditions within the BMW Sauber F1 Team Pit Lane Park. As well as a small press centre with workspaces for the media, the box in 2007 will be geared specifically towards each particular venue at which the Pit Lane Park appears at the time. Intel is providing Intel® Centrino® Duo laptops with Internet access for journalists to file their reports straight from Pit Lane Park.

Pit stop: Café.
The BMW Sauber F1 Team Pit Lane Park Café is a meeting point and refreshment facility for every visitor. Here, visitors can eat snacks in a relaxed, laid-back bistro atmosphere right throughout the day. 

There will be both inside and outside seating and standing facilities for the visitors to the Pit Lane Park. Their taste buds won’t be bored either – the Pit Lane Park’s choice of culinary delights varies from venue to venue.

And as visitors will experience for themselves, the on-site café isn’t only the best place to recharge their batteries and unwind from all the activities on offer. 



Small is beautiful: the Miniature Race Track.
The excitement at a “Miniature Race Track” can certainly compete with the buzz during a Formula One race – the only difference is that the cars in action in this area of the Pit Lane Park are rather smaller than the ones you might find competing for World Championship points on the Grands Prix circuits. 

The races on the “Miniature Race Track” attract an equal number of children and adults every day. These models of real-life BMW racing cars give everyone a chance to test their driving skills. Better still, even the famous professional drivers, the experts conducting spectacular drives in BMW racing cars in the Pit Lane Park, also love to visit the “Miniature Race Track”. The overall winner during the weekend will receive a very special prize: he or she will race a remote control car against the respective Formula One car driver. Where possible, 
the final races of the day will even take place on the 90-metre track in the Pit Lane Park. 

Winning cars: BMW Race Cars.
BMW enjoys a long and successful history in international motorsport. As early as the 1930s, BMW cars were competing in automobile races – and winning. Today, BMW race cars rank among the most successful cars in every class they are entered – in Formula One, in the World Touring Car Championship, in long distance races and young talent promotion. Visitors have the opportunity to get up and close and personal with these legendary winning cars in the 
“BMW Race Cars” pit. 

Everywhere the Pit Lane Parks stops off on its world travels will boast a host 
of fascinating, historic exhibits from BMW’s vaults. Visitors will be able to marvel over the brand new motorsport version of the BMW Z4 M Coupé, which has only just celebrated its debut on the race track. The Pit Lane Park will also play host to the legendary BMW M3 GTR, which led Team BMW Motorsport to 
a groundbreaking one-two in the 24-hour races at the Nürburgring in 2004 and 2005. The current BMW 320si WTCC, in which Andy Priaulx won the WTCC in 2006, is also a regular guest among the “BMW Race Cars” in the Pit Lane Park. 

All visitors will get a lasting, personal impression of these fascinating cars – thanks to the souvenir photo they can take home.



Fan’s paradise: Pit Shop.
In the “Pit Shop”, the fans can take a slice of the BMW Sauber F1 Team back home. There, they can find dozens of fascinating items that no team fans should be without during the season. The products on offer are all about functionality and sportiness, and are designed for both sports and everyday wear. 
The “Pit Shop” is also the place to find the official Team Collection for the 2007 season, as well as the individual collections of the two drivers, Nick Heidfeld 
and Robert Kubica. 

The Nick Heidfeld collection is a bold line: the products are characterised by strong, clear designs, which Nick himself is proud to wear. The Robert Kubica collection will appeal to the numerous fans of the young driver thanks to its uncompromisingly sporty feel.

The BMW Sauber F1 Team Collection features a large number of different products: fans of the BMW Sauber F1 Team can connect with the team even more in 2007 thanks to the jackets, T-shirts, key rings, wallets, sunglasses, caps, pens and many more products on offer.

Virtual racing: Driving Experience.
With the “Driving Experience” attraction, the BMW Sauber F1 Team Pit Lane Park has another highlight for visitors up its sleeve. Here, fans can get into lifelike simulators of BMW Formula One car cockpits and complete laps on a virtual Grand Prix circuit. The three desktop PCs within this area powering the simulators incorporate a Quad Core Extreme Edition Processor (Intel® Core™2 Extreme quad-core processor). Via four processors in one, the Quad Core Extreme Edition Processor has the capacity to run multiple programs at the same time and to facilitate multiple threading. It is specifically designed for 
high end gaming such as provided at Pit Lane Park.

Souvenir: Photo Stop.
If the visitors have completed a lap in the BMW Sauber F1 Team’s Pit Lane Park, they still have one more attraction in store: every fan can have his photo taken with the BMW Sauber F1 Team’s racing car and grid-girls, and take home this special photographic souvenir of the day. All this, of course, is free of charge. An impressive number of people took advantage of this offer in 2006: 




in total, there were more than 60,000 souvenir photos printed and given 
away to fans last year. This unique memory is delivered wireless through Intel® Centrino® Duo mobile technology with the new Intel® Core™2 Duo processor.

Join the team: Race Club & Speakers’ Corner.
This pit really shows just how close the fans can get to the BMW Sauber F1 Team: it is the home of the Race Club, the official team fan club. Members can dive into the fascinating world of Formula One with numerous exciting events to attend, chances to meet the BMW Sauber F1 Team and opportunities to enjoy unforgettable memories. In the Race Club pit, visitors can find out all about the fan club and the three different kinds of membership, with their own attractive membership package. They can also join up to the Race Club there and then.

When the BMW Sauber F1 Team’s regular drivers drop by to the Pit Lane Park, the Race Club pit is very quickly transformed into “Speakers’ Corner“. Here, visitors have a unique opportunity to ask the drivers questions. But of course, the drivers aren’t just there to chat and reveal their latest news. Heidfeld, 
Kubica, Vettel and Glock also take the time to sign autographs for the fans.

Chill-out room: Drivers’ Lounge.
The drivers of the BMW Sauber F1 Team have a chance to unwind in the very heart of the Pit Lane Park too: the “Drivers’ Lounge” is where Nick Heidfeld, Robert Kubica, Sebastian Vettel, Timo Glock and other Pit Lane Park drivers and technicians go to unwind. This is where team members change or just kick back during or after their appearances in the park. 

Apart from the F1 garage, the “Drivers’ Lounge” is the only place that is exclusively reserved for members of the BMW Sauber F1 Team. The entrance is located on the side of the garage, where the racing cars are prepared for their appearances on the track: so it’s just a short hop for the drivers from the cockpit to the “lounge”.

The true original: F1 Garage.
The garage is the holy of holies for a Formula One team. This is where you find the ultra-sensitive vehicles, the mechanics’ toolkits and the latest car components, all ready to react to the newest developments during a Grand Prix. 




That’s why Formula One teams insist that these pits are reserved only for authorised personnel – in other words, only those people in the team’s race crew.

An exception is being made in the BMW Sauber F1 Team Pit Lane Park. 
Here, every visitor has the opportunity to take a look into a reconstruction of an original pit. How is this possible? The answer lies in the fact that three of the four walls of the garage are made of glass. It’s as close to the BMW Sauber F1 Team that any fans can get. 

Best seats in the house: Grandstand.
The absolute highlights of every day at the Pit Lane Park are the numerous demonstration rides, which are performed on the 90-metre track. Here, fans can truly experience motorsport up close and personal: the smell of rubber 
after spectacular braking manoeuvres, the speed of the high-performance cars, the sound of the powerful engines – the track is the beating heart of the 
BMW Sauber F1 Team Pit Lane Park.

The best vantage point to follow this spectacle is undoubtedly the grandstand, which can comfortably hold up to 192 people. As well as the current BMW Sauber F1 Team drivers, top pros such as Andy Priaulx and Jörg Müller will also be pulling off incredible manoeuvres this year on the track. Motorbike stuntrider Chris Pfeiffer will also be wowing the crowds at a number of Pit Lane Park events.

Everything running smoothly: Command Stand.
Right by the Pit Lane Park race track lies the “Command Stand”. The pit wall is where the decisions are taken in a real Grand Prix, which have a direct effect on how the race pans out, and can often result in race success. 

That’s why the “Command Stand” is reserved only for the team’s top experts during a GP race. This is where, for example, BMW Motorsport Director 
Mario Theissen and Technical Director Willy Rampf, control the destiny of the BMW Sauber F1 Team in their appearances around the world. They are responsible for all the tactical decisions made during a race. 

6.
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