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BMW CHAMPIONSHIP – ENHANCING THE TOURNAMENT EXPERIENCE
The 2009 BMW Championship will continue to offer golf patrons a range of unique and engaging onsite attractions designed to enhance their tournament experience, including:
· BMW Experience

The 20,000 square foot BMW Experience offers golf patrons the unique opportunity to explore the history and heritage of BMW and golf.  They will also be able to touch, see and feel some of the newest BMW models, including the highly anticipated BMW 5 Series Gran Turismo, which will be seen for the first time in the U.S. at Cog Hill, as well as the BMW ActiveHybrid X6 and BMW ActiveHybrid 7 Series.  Golf patrons can also take an up-close look at the three extraordinary trophies on display: the FedExCup, the BMW Championship Trophy and the J.K. Wadley trophy, which includes over 100 inscribed names of past champions, such as Ben Hogan, Arnold Palmer and Tiger Woods.  Next to the BMW Experience, patrons can enjoy a special area with premium, shaded seating, food and drink and video boards displaying all of the action on the course.
· BMW Driving Experience
The BMW Driving Experience provides golf patrons with a chance to take a BMW vehicle out for a drive during the BMW Championship.  Patrons are encouraged to experience first-hand BMW’s performance and efficiency while behind the wheel of the Ultimate Driving Machine®.  Among the ten models patrons can road test will be several of BMW’s Advanced Diesel vehicles, which produce significantly fewer harmful emissions without compromises.
· BMW Hole-in-One Challenge

For those who choose to do their driving on the links rather than the road, golf patrons have the opportunity to win a new BMW Z4sDrive30i by taking a swing in the BMW Hole-in-One competition, which will take place on Cog Hill’s Course #2 between the 10th green and 11th tee, with a distance to the hole of 175 yards for men and 140 yards for women.
· BMW Putting Challenge / BMW Biergarten

Golf patrons can try their hand at the BMW Putting Challenge, which is located on Pork Chop Hill, where BMW has recreated Cog Hill’s 14th green. Daily prizes will be awarded including one grand prize winner, who will have the opportunity to play Cog Hill the day after the tournament on Monday, September 14.  Patrons should also be sure to enjoy the other amenities in the area, including a Bavarian Biergarten and large, high-definition video boards displaying live coverage of the BMW Championship.
· BMW Owner Day
BMW Owners who drive their BMW automobile or motorcycle to the BMW Championship on Thursday, September 10 will receive complimentary access into the tournament with a suggested donation to the Evans Scholars Foundation.
In addition to these onsite attractions and activities, BMW hosted three pre-tournament contests and promotions designed to get owners closer to the excitement:
· Ultimate Foursome Contest
On Wednesday, September 9, one lucky BMW owner, David Pffueffer of New Braunrels, TX, enjoyed a once in a lifetime chance to play a round of golf in the 2009 BMW Championship Pro-Am with a PGA TOUR pro through the Ultimate Foursome Contest.  Owners entered the contest by answering 20 questions online related to BMW and the BMW Championship. Pffueffer answered the most questions correctly in the least amount of time.

· Best Seats in the House Promotion
BMW owners whose handicaps may not rival those of the pros had the chance to participate in BMW’s Best Seats in the House Promotion. The winner, Joe O’Connor of Downers Grove, IL, will have the once-in-a-lifetime opportunity to walk inside the ropes on Sunday, September 13 with the final pairing. 

· Ask The Pro Contest
Another lucky BMW owner, David Silva of Kingwood, TX, won a spot in the BMW Am-Am through the Ask the Pro Contest. BMW owners had the chance to submit a question online on golf training techniques for a professional instructor to answer, at www.bmwusa.com/bmwchampionship.  The most engaging questions were entered into a contest to win a trip to the BMW Championship to play in the Am-Am and receive personalized instruction with a teaching pro prior to it.  

BMW Group In America

BMW of North America, LLC has been present in the United States since 1975.  Rolls-Royce Motor Cars NA, LLC began distributing vehicles in 2003.  The BMW Group in the United States has grown to include marketing, sales, and financial service organizations for the BMW brand of motor vehicles, including motorcycles, the MINI brand, and the Rolls-Royce brand of Motor Cars; DesignworksUSA, a strategic design consultancy in California; a technology office in Silicon Valley and various other operations throughout the country.  BMW Manufacturing Co., LLC in South Carolina is part of BMW Group’s global manufacturing network and is the exclusive manufacturing plant for all X5 Sports Activity Vehicles and X6 Sports Activity Coupes.  The BMW Group sales organization is represented in the U.S. through networks of 338 BMW passenger car centers, 335 BMW Sports Activity Vehicle centers, 142 BMW motorcycle retailers, 86 MINI passenger car dealers, and 30 Rolls-Royce Motor Car dealers.  BMW (US) Holding Corp., the BMW Group’s sales headquarters for North America, is located in Woodcliff Lake, New Jersey.

Information about BMW Group products is available to consumers via the Internet at:

www.bmwgroupna.com 

www.bmwusanews.com 

www.press.bmw-motorsport.com 

#      #      #

Journalist note: Information about the BMW Group and its products is available to journalists on-line at the BMW Group PressClub at the following address: www.press.bmwgroup.com/us.html.  Broadcast quality video footage is available via The NewsMarket at www.thenewsmarket.com.
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