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BMW ANNOUNCES TWO-YEAR EXTENSION OF ITS PARTNERSHIP WITH THE PGA TOUR AND WESTERN GOLF ASSOCIATION
BMW Championship to run through 2014 under new agreement

Woodcliff Lake, NJ – December 17, 2009… BMW today announced a two-year extension of its partnership with the PGA TOUR and the Western Golf Association (WGA).  The original partnership agreement of six years was forged in 2007 with the creation of the BMW Championship – the third leg in the PGA TOUR Playoffs for the FedExCup.  That tournament will now run through 2014 under the new agreement.  All proceeds of the BMW Championship benefit the Evans Scholars Foundation, which grants full college scholarships to deserving young caddies.  This year, those proceeds totaled $1.6 million.

“We are delighted to extend our partnership with the PGA TOUR and Western Golf Association,” said Jim O’Donnell, President of BMW of North America.  “The BMW Championship affords us an opportunity to connect with our owners and golf fans around the U.S., as well to give back to the community through the Evans Scholars Foundation.”  

“BMW has been an exceptional partner of the PGA TOUR and the Western Golf Association, embracing its role as title sponsor of the BMW Championship and helping to elevate the stature and impact of the tournament,” said PGA TOUR Commissioner Tim Finchem. “We couldn’t be more delighted that our partnership with BMW now extends through 2014.” 

“We’re very pleased with the extension of our partnership agreement with BMW and the PGA TOUR, and we’re exceptionally grateful for BMW’s continued and enthusiastic support of the Evans Scholars Foundation,” noted WGA Chairman John N. Fix.

Since its founding with two Northwestern University students in 1930, the Evans Scholars Foundation – administered by the WGA – has provided over 9,800 college scholarships to golf caddies. During the 2008-09 academic year, 845 caddies attended college on Evans Scholarships. The total value of those scholarships was $8.8 million. 
 
The 2009 BMW Championship was played at Cog Hill Golf & Country Club in Lemont, IL and will again return to Cog Hill in 2010.  

BMW Group In America
BMW of North America, LLC has been present in the United States since 1975.  Rolls-Royce Motor Cars NA, LLC began distributing vehicles in 2003.  The BMW Group in the United States has grown to include marketing, sales, and financial service organizations for the BMW brand of motor vehicles, including motorcycles, the MINI brand, and the Rolls-Royce brand of Motor Cars; DesignworksUSA, a strategic design consultancy in California; a technology office in Silicon Valley and various other operations throughout the country.  BMW Manufacturing Co., LLC in South Carolina is part of BMW Group’s global manufacturing network and is the exclusive manufacturing plant for all X5 Sports Activity Vehicles and X6 Sports Activity Coupes.  The BMW Group sales organization is represented in the U.S. through networks of 338 BMW passenger car centers, 335 BMW Sports Activity Vehicle centers, 142 BMW motorcycle retailers, 90 MINI passenger car dealers, and 31 Rolls-Royce Motor Car dealers.  BMW (US) Holding Corp., the BMW Group’s sales headquarters for North America, is located in Woodcliff Lake, New Jersey.

Information about BMW Group products is available to consumers via the Internet at:

www.bmwgroupna.com 
www.bmwusanews.com 
www.press.bmw-motorsport.com 
#      #      #

Journalist note: Information about the BMW Group and its products is available to journalists on-line at the BMW Group PressClub at the following address: www.press.bmwna.com.  Additional information, images and video may be found at www.bmwusanews.com. Broadcast quality video footage is also available via The NewsMarket at www.thenewsmarket.com.
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