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The 2011 BMW 135i
New twin-scroll turbocharged inline six highlights the changes
Woodcliff Lake, NJ – January 11, 2010… BMW’s EfficientDynamics philosophy continues with the 2011 135i Coupe and Convertible models which feature the company’s latest twin-scroll turbocharged 3.0-liter inline six cylinder engine. Both models will feature the 7-speed Double-Clutch Transmission (DCT) as an option.  
The new six-cylinder (N55 designation) develops maximum output of 300 hp at 5,800 rpm, with peak torque of 300 lb-ft available all the way from 1,200–5,000 rpm.  This is the same level of performance as the current 3.0-liter twin-turbo six-cylinder but with the innovation of twin-scroll technology and the integration of VALVETRONIC throttle-less intake technology, this new engine promises even better throttle response and even more fuel efficiency.  Thanks to VALVETRONIC, VANOS, and the twin-scroll turbocharger housing, peak torque is reached 100rpm earlier than with the previous engine, and engine boost response is improved across the entire engine speed range. 
In order to enhance the sporting character of the optional 7-speed Double-Clutch Transmission, the shift paddles now feature dedicated paddles for upshifting and down shifting.  The driver now pulls the right paddle for upshifts and the left for down shifts. Manual shifts may also be accomplished via the console mounted e-shifter. 

Harman Kardon Surround Sound System replaces HiFi System Professional as the upgrade sound system option.

The 2011 BMW 135i Coupe and Convertible will go on sale in the United States as 2011 models in Spring 2010. 
BMW Group In America

BMW of North America, LLC has been present in the United States since 1975.  Rolls-Royce Motor Cars NA, LLC began distributing vehicles in 2003.  The BMW Group in the United States has grown to include marketing, sales, and financial service organizations for the BMW brand of motor vehicles, including motorcycles, the MINI brand, and the Rolls-Royce brand of Motor Cars; DesignworksUSA, a strategic design consultancy in California; a technology office in Silicon Valley and various other operations throughout the country.  BMW Manufacturing Co., LLC in South Carolina is part of BMW Group’s global manufacturing network and is the exclusive manufacturing plant for all X5 Sports Activity Vehicles and X6 Sports Activity Coupes.  The BMW Group sales organization is represented in the U.S. through networks of 338 BMW passenger car centers, 335 BMW Sports Activity Vehicle centers, 142 BMW motorcycle retailers, 90 MINI passenger car dealers, and 31 Rolls-Royce Motor Car dealers.  BMW (US) Holding Corp., the BMW Group’s sales headquarters for North America, is located in Woodcliff Lake, New Jersey.

Information about BMW Group products is available to consumers via the Internet at:

www.bmwgroupna.com 
#      #      #
Journalist note: Information about the BMW Group and its products is available to journalists on-line at the BMW Group PressClub at the following address: www.press.bmwna.com.  Additional information, images and video may be found at www.bmwusanews.com.  Broadcast quality video footage is available via The NewsMarket at www.thenewsmarket.com.
#      #      #
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