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All-New BMW 5 Series Leads Strong Line-Up of New BMW Models to Debut at 
New York International Auto Show

BMW 335is Coupe and Convertible, X5 SAV and ALPINA B7 xDrive also debut.
Woodcliff Lake, NJ – March 24, 2010… BMW will introduce the most innovative and stylish 5 Series ever to the North American market at the New York International Auto Show.  The all-new 5 Series will share the spotlight with the 335is Coupe and Convertible and BMW X5 SAV, which are also making their North American debuts and the BMW Alpina B7 xDrive which is making its World debut.  All of the new BMWs will be 2011 models.
The new BMW 5 Series Sedan, which arrives in early summer, marks the epitome of modern design and driving pleasure in the world of premium midsize sedans. Through its athletic and executive looks; driving dynamics typical of BMW, and innovative comfort and safety features, the sixth generation BMW 5 Series reflects the standards upheld by the world’s most successful manufacturer of premium cars.

With the longest wheelbase in the segment, a long and sleek hood, short overhangs, and a coupe-like roofline, the new BMW 5 Series Sedan stands out clearly from the competition. The interior offers precise functionality and a fresh ambience that come together in perfect harmony, unmistakable style, and clear orientation to the driver.   Highly advanced drivetrain and suspension technologies combine agile handling for the driver and a high standard of riding comfort for passengers. 
The new BMW 5 Series Sedan will be available with V-8 and inline-6 gasoline engines. The top-of-the-range BMW 550i arrives with BMW’s “reverse-flow” V-8 engine featuring twin turbochargers and High Precision direct injection for maximum output of 400 hp. The new inline-6 of the BMW 535i features a single twin-scroll turbocharger, High Precision direct injection, and combined for the first time with turbocharging, Valvetronic throttle-less intake technology 

Substantial enhancements to the 2011 3 Series Coupe and Convertible include outstanding style updates for 328i and 335i models and a new engine for 335i models. The 2011 3 Series Coupe and Convertible models will go on sale in spring 2010.  

Fundamentally unchanged are each car’s essential attributes of rear-wheel drive (xDrive is available on the Coupe), near-perfect 50-50 weight distribution, remarkably precise steering, and skillfully engineered suspension.

All-new is the engine for the 335i model. Internally designated the “N55,” this turbocharged, all-aluminum engine features essentially the same “short block” and 3.0-liter displacement of its predecessor, but benefits from five additional years worth of development and refinement. The result is an engine that is more responsive, more fuel efficient and cleaner-running than its outstanding predecessor, and preserves the previous engine’s output and soul: 300 horsepower and 300 lb-ft of torque, and a 7,000 rpm redline. The 6-speed manual gearbox – beloved by North American enthusiast drivers - remains standard, and the well-known 6-speed Steptronic automatic is optional, now with available “pull-style” shift paddles on the multifunction steering wheel. 
This spring, BMW will write the latest chapter in the story of the original Sports Activity Vehicle®, the BMW X5 with new powertrains and updated design for 2011.  Innovative new design elements and powertrains are the result of over 4,000 new parts created by BMW designers and engineers. Two of the X5’s powertrains will be all-new for 2011, creating the new X5 xDrive50i and X5 xDrive35i, in addition to the familiar BMW Advanced Diesel X5 xDrive35d. All models receive a design update that enhances the brilliant focus and aesthetic appearance of the X5. The gasoline models receive BMW’s new 8-speed automatic transmission for better acceleration and fuel efficiency. 

The body design of the 2011 BMW X5 is characterized by well-balanced proportions that accentuate the vehicle’s powerful presence and agility. A long wheelbase, short front and rear body overhangs, and large light-alloy wheels provide a visual balance between the front and rear of the vehicle. Square-shaped, carefully flared wheel arches hint at the X5’s all-wheel drive traction and other-roads capability. The body lines sweep upwards from the front and rear wheels, communicating BMW’s near-perfect 50-50 front-rear weight distribution which is so essential to the X5’s legendary driving dynamics. 

At the Chicago Auto Show, it was announced that the 2011 BMW Alpina B7 sedan will join BMW’s North American product range as the most dynamic 7 Series model, and that both standard- and long-wheelbase models will be offered. Now, at the New York International Auto Show, the news gets bigger: the BMW Alpina B7 will also be offered with BMW’s xDrive intelligent all-wheel drive. 

BMW Alpina B7 with xDrive will again be offered in standard- and long-wheelbase editions, and will enjoy the low-speed traction advantages that only xDrive can provide. The BMW Alpina B7 represents the second generation of Alpina automobiles based on the BMW 7 Series to be offered in the US. The first BMW Alpina B7 was offered as a limited edition for the 2007 and 2008 model years. Newly interpreted and based on the current BMW 7 Series platform, the B7 will again set the benchmark in terms of performance, refinement, technology, luxury and exclusivity.
BMW Group In America

BMW of North America, LLC has been present in the United States since 1975.  Rolls-Royce Motor Cars NA, LLC began distributing vehicles in 2003.  The BMW Group in the United States has grown to include marketing, sales, and financial service organizations for the BMW brand of motor vehicles, including motorcycles, the MINI brand, and the Rolls-Royce brand of Motor Cars; DesignworksUSA, a strategic design consultancy in California; a technology office in Silicon Valley and various other operations throughout the country.  BMW Manufacturing Co., LLC in South Carolina is part of BMW Group’s global manufacturing network and is the exclusive manufacturing plant for all X5 Sports Activity Vehicles and X6 Sports Activity Coupes.  The BMW Group sales organization is represented in the U.S. through networks of 338 BMW passenger car centers, 336 BMW Sports Activity Vehicle centers, 143 BMW motorcycle retailers, 92 MINI passenger car dealers, and 31 Rolls-Royce Motor Car dealers.  BMW (US) Holding Corp., the BMW Group’s sales headquarters for North America, is located in Woodcliff Lake, New Jersey.

Information about BMW Group products is available to consumers via the Internet at:

www.bmwgroupna.com 
#      #      #

Journalist note: Information about the BMW Group and its products is available to journalists on-line at the BMW Group PressClub at the following address: www.press.bmwna.com.  Additional information, images and video may be found at www.bmwgroupusanews.com.  Broadcast quality video footage is available via The NewsMarket at www.thenewsmarket.com.
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