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BMW WINS THREE “TELEMATICS UPDATE” AWARDS 

BMW ConnectedDrive receives critical acclaim for enhancements to safety, convenience.

Woodcliff Lake, NJ – June 10, 2010… BMW of North America received three awards at the 10th annual international Telematics Update Conference in Detroit, including the prestigious Global Car Manufacturer Award for BMW ConnectedDrive. Also recognized was BMW’s Enhanced Automatic Collision Notification system (Best Embedded Telematics Service Award), developed in cooperation with the William Lehman Injury Research Center. Francis Dance, ConnectedDrive Services Manager for BMW of North America, received the Telematics Leadership Award (Individual). 
BMW ConnectedDrive is the name given to the collection of electronic systems designed to provide safety and connectivity to the driver and passengers of BMW vehicles worldwide. This comprehensive group of innovative technologies is divided into three main suites – Safety, Convenience and Infotainment. The Safety suite comprises BMW AssistTM, BMW’s award-winning Enhanced Automatic Collision Notification, Head-up Display, Blind Spot Detection, Lane Departure Warning, Active Cruise Control and BMW Night Vision with Pedestrian Detection. 
The Convenience suite includes BMW Navigation with Real-time Traffic info.; BMW Search and MyInfo. (Google send-to-car); BMW TeleService; driver’s profile transferred via USB; Rearview Camera (now with Top View); Sideview cameras and BMW’s new Parking Assistant, parallel parking feature now offered on the all-new 2011 5 Series Sedan. 
The Infotainment suite includes Bluetooth® hands-free calling, iPod integration and hard-drive music storage; SiriusXM and HD Radio; weather forecasts and text-to-speech news.  Later this year text-to-speech will expand to include text and e-mail messages.
BMW has long been an innovator in the arena of telematics with industry firsts such as in-car telemetry, first used in the World-Championship winning Brabham BMW FT-52 Formula 1 race car as well as the first fully-integrated onboard navigation system on the 1997 BMW 7 Series.

BMW Group In America
BMW of North America, LLC has been present in the United States since 1975.  Rolls-Royce Motor Cars NA, LLC began distributing vehicles in 2003.  The BMW Group in the United States has grown to include marketing, sales, and financial service organizations for the BMW brand of motor vehicles, including motorcycles, the MINI brand, and the Rolls-Royce brand of Motor Cars; DesignworksUSA, a strategic design consultancy in California; a technology office in Silicon Valley and various other operations throughout the country.  BMW Manufacturing Co., LLC in South Carolina is part of BMW Group’s global manufacturing network and is the exclusive manufacturing plant for all X5 Sports Activity Vehicles and X6 Sports Activity Coupes.  The BMW Group sales organization is represented in the U.S. through networks of 338 BMW passenger car centers, 336 BMW Sports Activity Vehicle centers, 143 BMW motorcycle retailers, 95 MINI passenger car dealers, and 31 Rolls-Royce Motor Car dealers.  BMW (US) Holding Corp., the BMW Group’s sales headquarters for North America, is located in Woodcliff Lake, New Jersey.



The BMW Group
The BMW Group is one of the most successful manufacturers of automobiles and motorcycles in the world with its BMW, MINI and Rolls-Royce brands.  As a global company, the BMW Group operates 24 production facilities in 13 countries and has a global sales network in more than 140 countries.

The BMW Group achieved a global sales volume of more than 1.43 million automobiles and over 101,000 motorcycles for the 2008 financial year.  Revenues for 2008 totaled EUR 53.2 billion, with earnings before interest and taxes (EBIT) of EUR 921 million.  The company employed a global workforce of approximately 98,000 associates as of September 30, 2009.

The success of the BMW Group has always been built on long-term thinking and responsible action.  The company has therefore established ecological and social sustainability throughout the value chain, comprehensive product responsibility and a clear commitment to conserving resources as an integral part of its strategy.  As a result of its efforts, the BMW Group has been ranked industry leader in the Dow Jones Sustainability Indexes for the last five years.

Information about BMW Group products is available to consumers via the Internet at:
www.bmwgroupna.com 
#      #      #

Journalist note: Information about the BMW Group and its products is available to journalists on-line at the BMW Group PressClub at the following address: www.press.bmwna.com.  Additional information, images and video may be found at www.bmwusanews.com.  Broadcast quality video footage is available via The NewsMarket at www.thenewsmarket.com.
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