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2010 BMW CHAMPIONSHIP SINGLE-DAY TICKET PROMOTION

WGA to offer ‘Monday after the Majors’ Discount on June 21
Golf, IL/Woodcliff Lake, NJ – June 15, 2010… Chicago-area golf fans will have an opportunity to purchase 2010 BMW Championship tickets at a discount on one day only – Monday, June 21 – based on the winning score posted in the second of golf’s four Majors, being played this week at Pebble Beach.

The fan favorite “Monday after the Majors” ticket promotion for the BMW Championship is returning this year after a successful debut in 2009. For every stroke under par the winner finishes at the end of the championship on Sunday, the Western Golf Association will reduce the regular ticket price of $45 by DOUBLE that amount. For example, if the champion wins with a final score of 5 under par, tickets will be discounted by $10.  A minimum discount of $5 off will be applied regardless of the winning score, with the maximum amount of the discount set at $15.

“This is a great interactive promotion with our fans, where they really can benefit based on the winner’s score,” said Vince Pellegrino, WGA Vice President of Tournaments.  “It gives golf fans an added incentive to watch this weekend’s championship because, regardless of who comes out on top, our fans will win.”

The offer will be valid for one day only, from 12 a.m. to 11:59 p.m. on June 21, and is not valid with any other promotion or offer. 

The BMW Championship – the third event in the PGA TOUR Playoffs – returns this year to Cog Hill Golf & Country Club in Lemont, Ill., the week of Sept. 6-12.

For more information on the “Monday after the Majors” ticket discount, or to order tickets at any time, visit the championship’s Web site at: www.BMWChampionshipUSA.com or call 847-724-4600.

BMW Group In America
BMW of North America, LLC has been present in the United States since 1975.  Rolls-Royce Motor Cars NA, LLC began distributing vehicles in 2003.  The BMW Group in the United States has grown to include marketing, sales, and financial service organizations for the BMW brand of motor vehicles, including motorcycles, the MINI brand, and the Rolls-Royce brand of Motor Cars; DesignworksUSA, a strategic design consultancy in California; a technology office in Silicon Valley and various other operations throughout the country.  BMW Manufacturing Co., LLC in South Carolina is part of BMW Group’s global manufacturing network and is the exclusive manufacturing plant for all X5 Sports Activity Vehicles and X6 Sports Activity Coupes.  The BMW Group sales organization is represented in the U.S. through networks of 338 BMW passenger car centers, 336 BMW Sports Activity Vehicle centers, 143 BMW motorcycle retailers, 95 MINI passenger car dealers, and 31 Rolls-Royce Motor Car dealers.  BMW (US) Holding Corp., the BMW Group’s sales headquarters for North America, is located in Woodcliff Lake, New Jersey.

Information about BMW Group products is available to consumers via the Internet at:  www.bmwgroupna.com 

#      #      #

Journalist note: Information about the BMW Group and its products is available to journalists on-line at the BMW Group PressClub at the following address: www.press.bmwna.com.  Additional information, images and video may be found at www.bmwusanews.com.  Broadcast quality video footage is available via The NewsMarket at www.thenewsmarket.com.
#      #      #
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