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MINI Earns TOP HONORS for High Residual and resale values:

MINI vehicles awarded by Kelley Blue Book’s kbb.com and ALG
· Kelley Blue Book’s kbb.com awarded the 2011 MINI Cooper lineup for having the Best Resale Value in the compact car segment
· ALG presented the 2011 MINI Countryman with the Residual Value Award for best sporty car
Los Angeles – November 17, 2010… Since its introduction eight years ago, MINI brand vehicles have been honored each year by third parties for maintaining their value, and during the 2011 LA Auto Show MINI USA is proud to accept resale and residual value awards from both Kelley Blue Book’s kbb.com and ALG respectively.
“These two awards are evidence of the MINI brand’s commitment to build premium quality vehicles that owners can confidently call a solid investment,” said Jim McDowell, Vice President of MINI USA. “Ensuring that each MINI purchase remains a solid value over its lifecycle is a key goal, and we are proud to have earned the acknowledgements from kbb.com and ALG.”
Kelley Blue Book’s kbb.com awarded the 2011 MINI Cooper (all models – Hardtop, Convertible and Clubman) for having the Best Resale Value in the compact car segment. These latest honors from Kelley Blue Book's kbb.com mark the ninth year in a row that a MINI Cooper vehicle has won top honors in the Kelley Blue Book Best Resale Value Awards.
“Consumers should take a good look at the projected resale value of a car when choosing their next new-vehicle purchase, and they would be wise to carefully consider the 2011 Best Resale Value Award winning vehicles and brands on this year’s list,” said James Bell, executive market analyst for Kelley Blue Book’s kbb.com.  “Vehicle depreciation is a new-car buyer’s biggest expense. Taking the time to research and choose vehicle makes, models and options wisely now can help new-car shoppers hold value down the road when they go to sell or trade-in the vehicle.”
Furthermore, the future looks bright for the MINI brand, as the all-new 2011 MINI Countryman has been named the winner of ALG’s 2011 Residual Value Award for BEST SPORTY CAR.  This marks the sixth time since its launch in 2002 that MINI has been named for the ALG award.

ALG’s 12th annual Residual Value Awards, for the 2011 model year, honor the vehicles in each industry segment that ALG predicts will retain the highest percentage of their MSRP after a three-year period. Awards are made in 19 vehicle categories and also for the two brands with the highest overall predicted residual values among all mainstream and all luxury vehicles. This year’s awards are based on 2011 model year vehicles.
“The 4-door Countryman combines the brand’s trademark superior handling with more passenger and luggage space and optional all-wheel drive for a ride that offers more utility than any other MINI Cooper,” said Raj Sundaram, SVP, Solutions Group and ALG.  “With a unique distribution strategy and strict supply management, MINI maintains some of the best residuals in the business.”
In addition to the testament of third parties, MINI USA offers a solid backing for its used vehicles with the MINI NEXT program. Through any certified MINI dealer, customers can purchase a used MINI NEXT vehicle that has undergone significant testing and offers the peace of mind of a comprehensive warranty (up to an additional two years or 50,000 miles) as well as roadside assistance, and assurance that only MINI authorized parts will be used to service the vehicle.
MINI in the US
MINI is an independent brand of the BMW Group. In the United States, MINI USA operates as a business unit of BMW of North America, LLC which has been present in the United States since 1975.  Royce Motor Cars NA, LLC began distributing vehicles in 2003.  The BMW Group in the United States has grown to include marketing, sales, and financial service organizations for the BMW brand of motor vehicles, including motorcycles, the MINI brand, and the Rolls-Royce brand of Motor Cars; DesignworksUSA, a strategic design consultancy in California; a technology office in Silicon Valley and various other operations throughout the country.  BMW Manufacturing Co., LLC in South Carolina is part of BMW Group’s global manufacturing network and is the exclusive manufacturing plant for all X5 and X3 Sports Activity Vehicles and X6 Sports Activity Coupes.  The BMW Group sales organization is represented in the U.S. through networks of 338 BMW passenger car centers, 336 BMW Sports Activity Vehicle centers, 143 BMW motorcycle retailers, 100 MINI passenger car dealers, and 31 Rolls-Royce Motor Car dealers.  BMW (US) Holding Corp., the BMW Group’s sales headquarters for North America, is located in Woodcliff Lake, New Jersey.
Information about BMW Group products is available to consumers via the Internet at:  www.bmwgroupna.com

#      #      #
Journalist note: Information about the BMW Group and its products is available to journalists on-line at the BMW Group PressClub at the following address: www.press.bmwna.com.  Additional information, images and video may be found at www.miniusanews.com.  Broadcast quality video footage is available via The NewsMarket at www.thenewsmarket.com.
#      #      #

About Kelley Blue Book (www.kbb.com)

Since 1926, Kelley Blue Book, The Trusted Resource®, has provided vehicle buyers and sellers with the new- and used-vehicle information they need to accomplish their goals with confidence.  The company's top-rated website, www.kbb.com, provides the most up-to-date pricing and values, including the Fair Purchase Price, which reports what smart buyers are paying for new cars.  The company also reports vehicle pricing and values via products and services, including software products and the famous Blue Book® Official Guide.  According to the C.A. Walker Research Solutions, Inc. - 2009 Spring Automotive Website Usefulness Study, kbb.com is the most useful automotive information website among new- and used-vehicle shoppers, and half of online vehicle shoppers visit kbb.com.  Kelley Blue Book's kbb.com also is a W3 Silver Award winner, sanctioned by the International Academy of Visual Arts.  Kbb.com is a leading provider of new car prices, used car values, car reviews, new cars for sale, used cars for sale, and car dealer locations.
For more information about the 2011 Kelley Blue Book Best Resale Value Awards, visit

http://www.kbb.com/car-news/all-the-latest/2011-best-resale-value-awards.
About ALG (www.alg.com)

Based in Santa Barbara, California, ALG is a leading provider of data and consulting services to the automotive industry. ALG publishes the “Automotive Lease Guide” – the standard for Residual Value projections in North America, and has been forecasting automotive residual values for over 45 years in both the U.S. and Canadian markets. ALG is a company of DealerTrack Holdings, Inc. (Nasdaq: TRAK).
- more -
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