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BMW Group supports Obama Administration’s Proposal on
Future National Fuel and Green House Gas Regulations

Josef Kerscher, President of BMW Manufacturing, meets with US President Obama today

Munich/Washington, DC. – July 29, 2011…  The BMW Group is in agreement with the direction outlined today by President Obama and his Administration on proposed new fuel economy standards for the period 2017 – 2025. The proposal is a result of extensive negotiations between the Environmental Protection Agency (EPA), the Department of Transportation’s National Highway Traffic Safety Administration (NHTSA) and the California Air Resources Board (CARB) and will result in one national standard for regulating future greenhouse gas emissions and fuel economy. 

Josef Kerscher, President, BMW Manufacturing:  
“Regulatory consistency is critical to synchronize product development with government rules. This way, companies have the time necessary to develop technologies that fulfill the requirements while remaining profitable and sustainable.  The path from 2017 to 2021 is now clearly marked and we are ready for the challenge.” 

The BMW Group supports the approach the US Government has taken, integrating the potential of numerous technologies to play a role in reducing GHG emissions, thus providing flexibility to achieve the ambitious targets that have been proposed. All implications of the upcoming regulation can be assessed only when all the details of the regulatory framework are finalized. 

The BMW Group can build upon its extensive technological expertise and innovative know-how in developing new environmentally friendly technologies such as those that have already enabled the company to reduce its carbon output and increase fuel efficiency over the past several years.

In Europe, the BMW Group has achieved a CO2 reduction of 30% between 1995 and 2010. That reduction is the largest among premium auto manufacturer. Such achievements have enabled the BMW Group to be ranked as the most sustainable automotive company in the world for the past six consecutive years in the Dow Jones Sustainability Indexes.

The BMW Group has achieved these impressive results through its longstanding EfficientDynamics principles. EfficientDynamics applies to every model within the company’s worldwide fleet.  Since 1995, EfficientDynamics has introduced many industry-leading technologies such as Valvetronic throttle-less engine control, on-demand coolant and hydraulic pumps for reduced parasitic losses, and High-Precision Direct Injection. In 2009, BMW added two 50-state BMW Advanced Diesel models for an unprecedented combination of performance and low emissions. In some 2010 and 2011 models, BMW introduced Brake Energy Regeneration, Auto Start-Stop technology and two BMW ActiveHybrid models. This fall, BMW will introduce a new generation four-cylinder engine to the US market in several models. This innovative engine promises to increase performance over the six-cylinder engine it replaces while reducing CO2 and fuel consumption by 20%.  

In addition to these efforts, the BMW Group has completed a two year consumer test with 450 electric MINI E vehicles both on the East and West coast of the US in order to gain valuable insight and experience for the next steps in electric mobility. Coincidently, earlier today in Frankfurt, BMW unveiled concepts of the BMW i3 and i8 that will start series production in 2013 and 2014 under the new BMW i brand.  This clearly demonstrates that electric mobility will be an integral part of the BMW Group’s drive towards of the CO2 reduction strategy and will help the US Government in its commitment towards a cleaner environment.

The BMW Group
The BMW Group is one of the most successful manufacturers of automobiles and motorcycles in the world with its BMW, MINI and Rolls-Royce brands. As a global company, the BMW Group operates 25 production and assembly facilities in 14 countries and has a global sales network in more than 140 countries.

During the financial year 2010, the BMW Group sold 1.46 million cars and more than 110,000 motorcycles worldwide. The profit before tax for 2010 was euro 4.8 billion on revenues amounting to euro 60.5 billion. At 31 December 2010, the BMW Group had a workforce of approximately 95,500 employees.

The success of the BMW Group has always been built on long-term thinking and responsible action. The company has therefore established ecological and social sustainability throughout the value chain, comprehensive product responsibility and a clear commitment to conserving resources as an integral part of its strategy. As a result of its efforts, the BMW Group has been ranked industry leader in the Dow Jones Sustainability Indexes for the last six years.

BMW Group In America
BMW of North America, LLC has been present in the United States since 1975.  Rolls-Royce Motor Cars NA, LLC began distributing vehicles in 2003.  The BMW Group in the United States has grown to include marketing, sales, and financial service organizations for the BMW brand of motor vehicles, including motorcycles, the MINI brand, and the Rolls-Royce brand of Motor Cars; DesignworksUSA, a strategic design consultancy in California; a technology office in Silicon Valley and various other operations throughout the country.  BMW Manufacturing Co., LLC in South Carolina is part of BMW Group’s global manufacturing network and is the exclusive manufacturing plant for all X5 and X3 Sports Activity Vehicles and X6 Sports Activity Coupes.  The BMW Group sales organization is represented in the U.S. through networks of 339 BMW passenger car and BMW Sports Activity Vehicle centers, 137 BMW motorcycle retailers, 107 MINI passenger car dealers, and 36 Rolls-Royce Motor Car dealers.  BMW (US) Holding Corp., the BMW Group’s sales headquarters for North America, is located in Woodcliff Lake, New Jersey.

Information about BMW Group products is available to consumers via the Internet at:  www.bmwgroupna.com
#      #      #

Journalist note: Information about BMW Group and its products in the USA is available to journalists on-line at www.bmwgroupusanews.com and www.press.bmwna.com.  
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