	A subsidiary

 of BMW AG
	[image: image1.png]


BMW

U.S. Press Information


PAGE  
- 5 -

	For Release:
	September 12, 2011

	
	

	Contact:
	Stacy Morris




Phil DiIanni

Marketing Communications Manager
             Vice President


BMW of North America, LLC


Rubenstein Communications

(201) 594-3360 or (201) 370-5134

(917) 418-1782 or (212) 843-8323

Stacy.Morris@bmwna.com


PDiianni@rubenstein.com



	
	


BMW Championship – Enhancing the Tournament Experience
Lemont, IL – September 12, 2011… The 2011 BMW Championship continues to feature a range of unique and engaging attractions and events designed to enhance the tournament experience for patrons and players, including:
BMW Autobahn

BMW hosts a dynamic driving event at the Autobahn Country Club Racetrack, featuring some of the world’s top professional golfers.  A group of PGA TOUR players will practice a different type of driving as they compete against one another and raise money to benefit the Evans Scholars Foundation—one of the nation’s largest privately funded scholarship foundations.  Led by Joey Hand, BMW American Le Mans Series race car driver, on Tuesday, September 13 players will have the opportunity to open up a cadre of BMW vehicles on the track, including the BMW M3 Coupe and Sedan, BMW X5 M, BMW X6 M, BMW 1 Series M and BMW 650i Coupe.
BMW Pro-Am & Pairings Party
BMW presents a dream opportunity for amateur golfers, giving them the opportunity to play foursomes alongside some of the best PGA TOUR golfers in the world on Wednesday, September 14, on one of the country’s best golf courses — the newly redesigned Championship course, Dubsdread.  Additionally, the evening prior to the Pro-Am, participants will mix and mingle with PGA TOUR players during a cocktail reception and pairings draw at the Pro-Am Pairings Party at The Second City – the world’s premier comedy club/theater and school of improvisation.
BMW Hole-In-One Scholarship
In its continuing support of the Evans Scholars Foundation, which provides full university tuition and housing grants to deserving young caddies, BMW will provide a full four-year Evans Scholarship in the name of the first player to hit a hole-in-one on any hole during the Championship.
BMW Hole-In-One Vehicle
BMW will give an all new BMW 6 Series Coupe, this year’s Hole-In-One Vehicle, to any player who achieves a hole-in-one on the 14th Hole.  With a 4.4-liter, 400 hp V-8 engine, the BMW 650i Coupe fulfils the wishes of the most discerning automotive enthusiasts.
U.S. Olympic Table Tennis Demonstration
BMW hosts Grant Li of the USA Table Tennis National Team to demonstrate his skills and challenge the PGA TOUR players, many of whom are known in small circles to also possess dexterity with a paddle.  BMW is the Official Mobility Partner of the U.S. Olympic and Paralympic Teams through the 2016 Olympic and Paralympic Games. This commitment also includes partnerships with US Speedskating, USA Bobsled & Skeleton, USA Swimming and USA Track & Field.  In addition to its financial support of Team USA, BMW is also applying its engineering expertise to advance the training and performance goals of the Olympic and Paralympic athletes of Team USA.
BMW Experience
The 10,000 square-foot BMW Experience offers all patrons the opportunity to put their putting skills to the test while they explore BMW’s Ultimate Driving Machines®.  A variety of BMW-inspired holes are as challenging as they are fun, with each hole exploring a different facet of the BMW brand such as Performance, Design and Efficiency. The BMW Experience offers fans a unique opportunity to interact with a number of 2011 BMW models including the 335d Sedan, 650i Convertible, 750Li xDrive Sedan, X5 xDrive35d and more. Prizes are awarded daily to the top performers and all patrons will have the opportunity to beat the scores of PGA TOUR professionals.  Prepare to experience sensory over-drive at the BMW Experience located along the #1 fairway of Course No. 2.
BMW Owner Benefits
BMW Owners’ keys unlock the best that the BMW Championship has to offer.  By showing a BMW key, Owners are welcome to enter the private BMW Owners’ Pavilion where they can relax in an air-conditioned environment while enjoying premium concessions. The BMW Owners’ Pavilion also offers luxury grandstand seating with coveted up-close views of the top players in the world as they compete in the BMW Championship.  Additionally, Owners who drive their BMW vehicles to the tournament receive priority parking, a complimentary car wash and concierge service upon their arrival at the tournament.  No matter who wins the BMW Championship this year, BMW Owners are the real winners.
BMW Fan Challenge
As the professionals compete on the course, the fans have an opportunity to do the same at the BMW Fan Challenge, located on hole #18 of Course No. 2.  Attempt to sink a putt at the BMW Putting Challenge for the chance to win BMW Championship merchandise.  Fans can also take a shot at the BMW Hole-In-One Challenge for a chance to win the ultimate prize, a new BMW Z4 sDrive30i. 
BMW Biergarten
BMW offers an homage to its German roots with Bavarian-style Biergartens located by the BMW Experience and on Pork Chop Hill.  Both destinations provide a relaxing experience to enjoy premium concessions with German delicacies, while following all the exciting golf action live on a large videoboard.

BMW Notre Dame / Michigan State Viewing Party
Following the conclusion of play on Saturday, September 17, the BMW Championship opens it gates and invites local Notre Dame or Michigan State football fans to attend a free viewing party.  Sure to satisfy pigskin and golf lovers alike, the public will be able to watch the big game on giant screens on the 18th Hole of the Dubsdread Course and outside the 10,000 square-foot BMW Experience located along the 1st hole of Course #2.
BMW Owner Days

BMW Owners who drive their BMW automobile or motorcycle to the BMW Championship on Thursday, September 15 will receive complimentary access into the tournament with a suggested donation to the Evans Scholars Foundation.  Saturday, September 17 will be BMW Children’s Day, where the children of BMW owners will have the opportunity to participate in a children’s clinic on the driving range.  They will also receive a BMW Championship pin flag and sharpie for autographs.  Additionally, all children under the age of 16 receive complimentary access to the tournament, everyday.

In addition to these onsite attractions and activities, BMW hosted two pre-tournament contests and promotions designed to get owners closer to the excitement:

· BMW Ultimate Playoff Drive Contest

One lucky BMW Owner will enjoy a once in a lifetime chance at the ultimate golf experience - to attend all four PGA TOUR Playoff events through the Ultimate Playoff Drive Contest.  The winner will enjoy a prize package that includes roundtrip airfare for two, deluxe hotel accommodations and use of an official BMW vehicle.  Owners entered the contest by answering trivia questions about the PGA TOUR Playoffs for the FedExCup and the four host cities.

· Best Seats in the House Promotion

BMW Owners whose handicaps may not rival those of the pros had the chance to participate in BMW’s Best Seats in the House Promotion. The winner, will have the unique opportunity to walk inside the ropes on Sunday, September 18 with the final pairing. 

BMW Group In America

BMW of North America, LLC has been present in the United States since 1975.  Rolls-Royce Motor Cars NA, LLC began distributing vehicles in 2003.  The BMW Group in the United States has grown to include marketing, sales, and financial service organizations for the BMW brand of motor vehicles, including motorcycles, the MINI brand, and the Rolls-Royce brand of Motor Cars; DesignworksUSA, a strategic design consultancy in California; a technology office in Silicon Valley and various other operations throughout the country.  BMW Manufacturing Co., LLC in South Carolina is part of BMW Group’s global manufacturing network and is the exclusive manufacturing plant for all X5 and X3 Sports Activity Vehicles and X6 Sports Activity Coupes.  The BMW Group sales organization is represented in the U.S. through networks of 339 BMW passenger car and BMW Sports Activity Vehicle centers, 137 BMW motorcycle retailers, 107 MINI passenger car dealers, and 36 Rolls-Royce Motor Car dealers.  BMW (US) Holding Corp., the BMW Group’s sales headquarters for North America, is located in Woodcliff Lake, New Jersey.


Information about BMW Group products is available to consumers via the internet at:

www.bmwgroupna.com. Consumers can also follow BMW of North America at www.facebook.com/BMWUSA. Additional BMW Championship information, videos and photos are available at www.bmwusanews.com/BMWChampionship.
#      #      #
Journalist note: Information about BMW Group and its products in the USA is available to journalists on-line at www.bmwgroupusanews.com and www.press.bmwna.com.  
#      #      #

