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Justin Rose Wins the 2011 BMW Championship 
Lemont, IL – September 18, 2011… The 2011 BMW Championship concluded today with Justin Rose emerging victoriously over the field of the PGA TOUR’s top 70 players.  Rose began the week by shooting an 8-under 63 on the first day of play and closed with an even-par 71 to seal a two-shot victory over a late-charging John Senden.    

Rose entered the event in 34th place in the FedExCup standings and with the victory – his first of the year – jumped to third place among the top 30 who will continue on to the final round of the PGA TOUR Playoffs for the FedExCup.  
BMW donates all proceeds from the BMW Championship to the Evans Scholars Foundation, which provides full college tuition and housing scholarships to deserving young caddies.  Since joining the tournament in 2007, BMW has donated more than $9 million to the Foundation.  
“Congratulations to Justin Rose on a wonderful performance and a well-earned victory,” said Jim O’Donnell, President of BMW of North America.  “To lead wire-to-wire against 70 of the best players in the world is no small feat.  Justin’s performance was inspiring, as is the hard work, dedication and drive of the Evans Scholars, whom the BMW Championship supports.  I feel honored to be involved with these wonderful young people and to play a part in their future success.” 
“We couldn’t ask for a better partner at this event than BMW,” said John Kaczkowski, Western Golf Association President and CEO.  “While the event itself and hospitality provided by BMW always proves to be first class, perhaps more important is their support of the Evans Scholars Foundation, for which more than $9 million has been raised since the BMW Championship began in 2007.  Thanks to BMW, hundreds of deserving young people have had the opportunity to realize their dreams.”  
BMW Group In America

BMW of North America, LLC has been present in the United States since 1975.  Rolls-Royce Motor Cars NA, LLC began distributing vehicles in 2003.  The BMW Group in the United States has grown to include marketing, sales, and financial service organizations for the BMW brand of motor vehicles, including motorcycles, the MINI brand, and the Rolls-Royce brand of Motor Cars; DesignworksUSA, a strategic design consultancy in California; a technology office in Silicon Valley and various other operations throughout the country.  BMW Manufacturing Co., LLC in South Carolina is part of BMW Group’s global manufacturing network and is the exclusive manufacturing plant for all X5 and X3 Sports Activity Vehicles and X6 Sports Activity Coupes.  The BMW Group sales organization is represented in the U.S. through networks of 338 BMW passenger car and BMW Sports Activity Vehicle centers, 138 BMW motorcycle retailers, 105 MINI passenger car dealers, and 30 Rolls-Royce Motor Car dealers.  BMW (US) Holding Corp., the BMW Group’s sales headquarters for North America, is located in Woodcliff Lake, New Jersey.

 

Information about BMW Group products is available to consumers via the Internet at:  www.bmwgroupna.com

#      #      #

 

Journalist note: Information about the BMW Group and its products is available to journalists on-line at the BMW Group PressClub at the following address: www.press.bmwna.com.  Additional information, images and video may be found at www.bmwusanews.com.  Broadcast quality video footage is available via The NewsMarket at www.thenewsmarket.com. 

