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BMW Announces Participation In The 2012 One Lap Of America.
Woodcliff Lake, NJ – March 23, 2012…  BMW of North America today announced that the all-new 560 horsepower 2013 M5 Sedan will participate in the grueling One Lap of America event starting May 4, 2012.  Instructors from the BMW Performance Center, located in Spartanburg, South Carolina, will drive the 3,300 mile tour that originates in South Bend, Indiana and incorporates highway, skid pad, drag strip, and closed course racing during the eight day event. 
 “The fifth generation M5 will compete for the new ‘Showroom Stock’ recognition within the Luxury Sedan class at One Lap of America, which serves as the perfect opportunity to demonstrate its performance capabilities as well as those of the BMW Performance Center instructors,” said Dan Gubitosa, BMW Performance Center Manager. The new BMW M5 will arrive in authorized US BMW Centers in August of 2012.  In addition, the BMW Performance Center will be providing the One Lap of America staff with official vehicles for 2012.  

The BMW Performance Center is the home to BMW’s Performance Driving School, the BMW Performance Center Delivery Program, the Zentrum museum featuring 95 years of BMW history and the Spartanburg production plant which produces the X3, X5, and X6 Sports Activity Vehicles. The BMW Performance Driving School offers a variety of driving classes that highlight the performance, responsiveness, and safety features in each BMW product.  Driving schools are offered in 1 and 2 day formats. They include a Teen Driving School, Car Control School, M School, and Advanced M School.  Exclusive corporate driving events are also offered in many variants ranging from half day programs to 3 day events with on track driving and offsite tours and excursions.
BMW Group In America
BMW of North America, LLC has been present in the United States since 1975.  Rolls-Royce Motor Cars NA, LLC began distributing vehicles in 2003.  The BMW Group in the United States has grown to include marketing, sales, and financial service organizations for the BMW brand of motor vehicles, including motorcycles, the MINI brand, and the Rolls-Royce brand of Motor Cars; DesignworksUSA, a strategic design consultancy in California; a technology office in Silicon Valley and various other operations throughout the country.  BMW Manufacturing Co., LLC in South Carolina is part of BMW Group’s global manufacturing network and is the exclusive manufacturing plant for all X5 and X3 Sports Activity Vehicles and X6 Sports Activity Coupes.  The BMW Group sales organization is represented in the U.S. through networks of 339 BMW passenger car and BMW Sports Activity Vehicle centers, 139 BMW motorcycle retailers, 112 MINI passenger car dealers, and 32 Rolls-Royce Motor Car dealers.  BMW (US) Holding Corp., the BMW Group’s sales headquarters for North America, is located in Woodcliff Lake, New Jersey.
Information about BMW Group products is available to consumers via the Internet at:  www.bmwgroupna.com. 

To learn more about the BMW Performance Center please visit www.bmwusa.com/performancecenter.

#      #      #
Journalist note: Information about BMW and its products in the USA is available to journalists on-line at www.bmwusanews.com and www.press.bmwna.com.  
#      #      #

- more -
- more -

