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Double reason to celebrate: two milestones for MINI in Oxford
Three-millionth MINI leaves assembly line today; two million MINIs
exported from the UK

Oxford/Munich. Thirteen years after the brand re-launch in 2001, MINI has reached an
impressive milestone today, as the three-millionth MINI rolled off the assembly line at the
Oxford plant in the UK. Two million MINIs have been exported from the UK to more than
110 countries over the same period. Harald Kriiger, member of the Board of
Management of BMW AG, responsible for Production, and Peter Schwarzenbauer,
member of the Board of Management of BMW AG, responsible for MINI, BMW Motorrad,
Rolls-Royce and Aftersales, joined Baroness Susan Kramer, British Minister of State for
Transport, and Frank Bachmann, managing director of Plants Oxford and Swindon, to
celebrate the special-anniversary vehicle as part of an official ceremony. The car is a MINI
5 Door sporting the UK’s Union Jack.

Made in England: MINI production in the UK

Plant Oxford currently produces the MINI, MINI 5-door, MINI Convertible, MINI Roadster
and MINI Coupé models. The success of the MINI brand can be seen in the positive
developments at Plant Oxford since 2001. Back then, a single shift of around 2,400
employees produced about 300 cars a day. Today, the Oxford site employs around
4,000 people. Working three shifts, the plant produces around 1,000 MINI cars per day.

The UK is the MINI brand’s second-largest market worldwide after the US. The UK is
also the fourth-largest market for the BMW Group. 80 per cent of the MINIs made in
Oxford are exported, making MINI the third-largest vehicle exporter in the UK.

“The MINI brand has had strong ties to the UK for decades. Our MINI production in
Oxford represents a commitment to the brand’s identity, firmly in line with our successful
strategy of “production follows the market”. Oxford is the centre of our British MINI
production network, with the Swindon pressings plant and the Hams Hall engine plant
near Birmingham,” stated Board of Management member for Production Harald Kriger
at the event celebrating the production milestone.
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“Today, we mark two important milestones for MINI. Three million MINIs produced, and
two million MINIs exported from Oxford to customers worldwide. These are impressive
figures and definitely a reason to celebrate. In markets big and small, MINI has always
appealed to customers on an emotional level,” said Board of Management member Peter

Schwarzenbauer.

Transport Minister Baroness Kramer said: “| congratulate the workers at MINI Plant
Oxford on reaching this remarkable milestone. The MINI is a British icon and is a major
part of a thriving automotive industry spearheading the growing British economy. This
government is working to create the right environment for car manufacturers like BMW to
continue innovating and developing British-made cars with worldwide appeal.”

Millions invested signals clear commitment to British production locations
The BMW Group has invested a total of around £1.75 billion in its British plants since
2000. Between 2012 and 2015 alone, the BMW Group is investing a total of £750 million
in its MINI UK production network. This investment is part of the international growth
strategy for the MINI brand and secures the long-term future of the Oxford plant and
safeguard 5,600 jobs at the Oxford, Swindon and Hams Hall plants.

Global growth strategy: expansion of production capacity

The BMW Group produced a total of 303,177 MINI-brand vehicles in 2013. The
production volume at MINI Oxford reached 175,986 units. A further 125,559 units of the
MINI Countryman and MINI Paceman were contract-manufactured at MSF Graz in
Austria and other assembly plants in Asia.

The BMW Group further expanded its production capacities as the next major step in the
implementation of its global growth strategy. With the significant growth of the MINI
brand, the BMW Group requires additional external production capacity beyond that of
MINI Plant Oxford. Sharing production of the MINI Hatch with contract manufacturer VDL
Nedcar (Born, Netherlands) since July 2014 will give the BMW Group global production
network greater flexibility for other models. The British production network will
nevertheless remain the heart of MINI production.
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If you have any questions, please contact:

Almut Stollberg, Business and Finance Communications
Telephone: +49 89 382-38770, almut.stollbberg@bmw.de

Mathias Schmidt, Business and Finance Communications
Telephone: +49 89 382-24118, mathias.m.schmidt@bmw.de

Nikolai Glies, Head of Business, Finance and Sustainability Communications
Telephone: +49 89 382-24544, nikolai.glies@bmwgroup.com

Saskia EBbauer, Communications Production Network
Telephone: +49 89 382-18364, saskia.essbauer@bmw.de

Media website: www.press.bmwgroup.com
Email: presse@bmw.de

The BMW Group

With its three brands BMW, MINI and Rolls-Royce, the BMW Group is the world’s leading premium
manufacturer of automobiles and motorcycles and also provides premium financial and mobility services. As
a global company, the BMW Group operates 29 production and assembly facilities in 14 countries and has a
global sales network in more than 140 countries.

In 2013, the BMW Group sold approximately 1.963 million cars and 115,215 motorcycles worldwide. The
profit before tax for the financial year 2013 was € 7.91 billion on revenues amounting to approximately €
76.06 billion. As of 31 December 2013, the BMW Group had a workforce of 110,351 employees.

The success of the BMW Group has always been based on long-term thinking and responsible action. The
company has therefore established ecological and social sustainability throughout the value chain,
comprehensive product responsibility and a clear commitment to conserving resources as an integral part of
its strategy.

www.bmwgroup.com

Facebook: http:/mww.facebook.com/BMWGroup
Twitter: http:/ftwitter.com/BMWGroup

YouTube: http:/Avww.youtube.com/BMWGroupview

Google+: http://[googleplus.bmwgroup.com
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