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BMW Performance 200 kicks off 2015 racing season at classic 
Daytona International Speedway 

 

Victor Leleu to take the wheel of BMW NA Motorsport Marketing. 

 

Woodcliff Lake, NJ – January 9, 2015…  BMW of North America today announced a 

multi-year partnership with Daytona International Speedway to serve as the title sponsor for 

the season-opening IMSA Continental Tire SportsCar Challenge race. In 2015, the two-

and-one-half-hour race, which is officially titled the BMW Performance 200, will run on 

Friday, Jan. 23, as part of the Rolex 24 At Daytona Weekend. This will be the fourth-straight 

year BMW has served as the title sponsor for the CTSCC season-opener. As with previous 

years, BMW will feature a unique pace car for the event; this year the BMW M4 Coupe 

equipped with M Performance Parts.  Last year, BMW teams started off the season in the 

strongest way with a 1-2-3-4 BMW M3 finish in the Grand Sport class and a 1-2 BMW 328i 

finish in the Street Tuner class.   

 

“I’m delighted to tell enthusiasts about BMW M Performance Accessories by emphasizing 

the success BMW has earned over four decades at North American race tracks,” said Craig 

Westbrook, Vice President of Aftersales for BMW of North America. “The BMW 

Performance 200 is the best way to start the season, and it’s a race we are exceptionally 

proud of because so many privately-campaigned BMW cars are entered each year.” 
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“We’re excited to continue our relationship with BMW during the upcoming Rolex 24 At 

Daytona weekend as the title sponsor of the Continental Tire SportsCar Challenge season 

opener,” Daytona International Speedway President Joie Chitwood III said. “BMW has a 

long history of success at the ‘World Center of Racing’ and we’re looking forward to kicking 

off the IMSA season with the BMW Performance 200.” 

 

Victor Leleu, currently Product Planning Specialist at BMW of North America, has been 

appointed to the position of manager of BMW NA Motorsport programs, effective January 

26th, 2015. Having recently completed the nationwide launch of the all-new BMW M3 and 

M4, Leleu is a life-long racing enthusiast who will lead a renewed motorsport marketing 

effort as BMW of North America celebrates its 40th anniversary in 2015.  

 

After numerous privateer-owned BMW cars complete the BMW Performance 200, the 

BMW of North America-supported BMW Team RLL will race its two new BMW Z4 GTLM 

chassis in the legendary Rolex 24 At Daytona on Saturday, Jan. 24, 2015. BMW of North 

America is celebrating its 40th anniversary in 2015 and this year's Rolex 24 At Daytona also 

marks the 40th anniversary of BMW Motorsport's first race in the United States. BMW 

Team RLL will run numbers 24 and 25 in honor of the iconic BMW 3.0 CSL IMSA Group 4 

race cars that won the 12 Hours of Sebring in 1975 and the Rolex 24 in 1976. 

 

Tickets for the 2015 Rolex 24 At Daytona and the Roar Before The Rolex 24, the three-day 

test session scheduled for January 9-11, can be purchased online at 

www.daytonainternationalspeedway.com or by calling 1-800-PITSHOP. 

 

BMW Group In America 

 

BMW of North America, LLC has been present in the United States since 1975.  Rolls-

Royce Motor Cars NA, LLC began distributing vehicles in 2003.  The BMW Group in the 

United States has grown to include marketing, sales, and financial service organizations for 

the BMW brand of motor vehicles, including motorcycles, the MINI brand, and the Rolls-

Royce brand of Motor Cars; DesignworksUSA, a strategic design consultancy in California; a 

technology office in Silicon Valley and various other operations throughout the country.  

BMW Manufacturing Co., LLC in South Carolina is part of BMW Group’s global 

manufacturing network and is the exclusive manufacturing plant for all X5 and X3 Sports 
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Activity Vehicles and X6 and X4 Sports Activity Coupes.  The BMW Group sales 

organization is represented in the U.S. through networks of 339 BMW passenger car and 

BMW Sports Activity Vehicle centers, 147 BMW motorcycle retailers, 122 MINI passenger 

car dealers, and 35 Rolls-Royce Motor Car dealers.  BMW (US) Holding Corp., the BMW 

Group’s sales headquarters for North America, is located in Woodcliff Lake, New Jersey. 

 

 

 

Information about BMW Group products is available to consumers via the Internet at: 

www.bmwgroupna.com.  

#      #      # 

 

Journalist note: Information about BMW and its products in the USA is available to 

journalists on-line at www.bmwusanews.com.   
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