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Paul Rosche. And, strangely enough, it was the newness of the motorsports company and 

the absence of a layered infrastructure that allowed Neerpasch and Braungart to develop 

the racing CSL in a few short months. This lightweight special would become BMW's 

weapon of choice for nearly the next 10 years. 

The '73 season ended with both the European Touring Car Driver's and Manufacturer's 

championships awarded to BMW. There was certainly light at the end of the tunnel - 

unfortunately it was an oncoming train in the form of the world's energy crisis. The energy 

crisis, in combination with the large expenditure for a new BMW 5 Series assembly plant, 

meant that factory racing took a back seat in 1974. 

So then, how did BMW end up in victory lane Sebring, Florida, in March 1975? While 

Neerpasch and company fought on the race tracks of Europe, another battle was being 

waged over the distribution of BMW cars in North America. Ultimately, BMW of North 

America was formed and began distributing cars in March of 1975, and the new company 

looked for ways to establish its identity and grow the brand. A commonly-told story of the 

early days was that many Americans were mistakenly under the impression that BMW stood 

for British Motor Works.  

While racing is not always treated affectionately in the boardrooms of auto companies, 

nothing proves and improves a brand like racing. The decision was made for BMW to 

contest the IMSA Camel GT Series in 1975 with two 3.0 CSLs and four world-class drivers: 

Brian Redman, Hans Stuck, Ronnie Peterson, and Sam Posey. To dispel any 

misconceptions as to exactly who had come to race, the cars featured BAVARIAN MOTOR 

WORKS printed across the windshield tops. 

The BMW team arrived at Sebring after disappointment at Daytona 1975, one month 

earlier. After qualifying a strong second and third at the season opener, both cars retired 

with connecting rod failures. The 12 Hours of Sebring began with three major changes. 

Allan Moffat substituted for Ronnie Peterson, who could not compete in a non-FIA race. 

European-proven Dunlop tires replaced the Goodyears tried at Daytona. Finally, new 

connecting rods were designed, tested, and installed. As usual, Hans Stuck put his car on 

the pole - by some five seconds.  

Confidently starting the race, the No. 24 car of Stuck and Posey pulled out an early lead 

over Corvettes and Porsches. The· No. 25 car of Redman and Moffat ran a bit farther back 

as Moffat got familiar with the car. Sebring is one of the world's most demanding races, and 
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within a matter of hours began to wear down out the lead CSL and its competitors. As an oil 

leak promised the end for Stuck and Posey, the race lead fell to the No. 25 CSL, and 

increasingly onto the shoulders of veteran racer Redman, who stayed in the car stint-after-

stint because Moffat could not match his speed. After retiring the No. 24 car, Stuck and 

Posey pitched in, but it was Redman's drive of more than seven hours of twelve that meant 

victory for BMW and the team. 

1975, the BMW CSL, and the 12 Hours of Sebring all symbolize the simultaneous startups 

of a BMW national sales company and BMW Motorsport in North America. The significance 

and achievements are not underestimated by today’s BMW, whose brand turns 100 years 

old in 2016. Only four men stood on the roof of the winning BMW in Sebring’s victory lane, 

but many others deserved to. After that stunning first win, BMW Motorsport and BMW of 

North America have charged ahead, consistently winning races, championships, and the 

hearts of fans, employees, and loyal customers for the ensuing four decades.  

 

For More Information: 

http://www.bmwusanews.com  

Twitter.com/BMWUSAClassic 

Twitter.com/BMWUSANews 

Twitter.com/BMWUSARacing  

 

BMW Group In America 

BMW of North America, LLC has been present in the United States since 1975.  Rolls-

Royce Motor Cars NA, LLC began distributing vehicles in 2003.  The BMW Group in the 

United States has grown to include marketing, sales, and financial service organizations for 

the BMW brand of motor vehicles, including motorcycles, the MINI brand, and the Rolls-

Royce brand of Motor Cars; DesignworksUSA, a strategic design consultancy in California; a 

technology office in Silicon Valley and various other operations throughout the country.  

BMW Manufacturing Co., LLC in South Carolina is part of BMW Group’s global 

manufacturing network and is the exclusive manufacturing plant for all X5 and X3 Sports 

Activity Vehicles and X6 Sports Activity Coupes.  The BMW Group sales organization is 

represented in the U.S. through networks of 339 BMW passenger car and BMW Sports 

Activity Vehicle centers, 139 BMW motorcycle retailers, 120 MINI passenger car dealers, 

and 35 Rolls-Royce Motor Car dealers.  BMW (US) Holding Corp., the BMW Group’s sales 

headquarters for North America, is located in Woodcliff Lake, New Jersey. 
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Information about BMW Group products is available to consumers via the Internet at:  

www.bmwgroupna.com  

 

#      #      # 

 

Journalist note: Information about BMW Group and its products in the USA is available to 

journalists on-line at www.bmwgroupusanews.com and www.press.bmwna.com.   
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