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BMW Developing Racing Wheelchair for U.S. Paralympics Track and
Field Athletes
Heading into its Sixth Sponsorship Year, BMW Aims to Continue Applying its Expertise to
Support the Advancement of Athletic Performance
Woodcliff Lake, NJ – August 5, 2015… BMW of North America, the Official Mobility
Partner of the United States Olympic Committee (USOC), today announced its plans to
develop a new racing wheelchair for use by athletes of the U.S. Paralympics Track and
Field Team in the Rio 2016 Paralympic Games. The latest endeavor marks the fourth
vehicle technology transfer project developed by BMW as part of its six-year partnership
with Team USA, and in support of its long-standing, global commitment to
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performance-driven sports.
As with the development of its previous technology projects for Team USA, BMW has
enlisted world-class designers from Designworks, its global creative consultancy
headquartered in California, to collaborate with the U.S. Paralympics Track and Field
team in identifying and addressing the need for potential improvements in the team’s
equipment – namely the racing wheelchair. Although still in its infancy, the wheelchair’s
significant improvements will include a complete redesign of its chassis, application of
BMW’s signature aerodynamic efficiencies, enhanced athlete restraint, carbon fiber
durability, as well as steering and braking advancements.
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“Over the course of our partnership with Team USA, we have been committed to
advancing athletic performance through technology transfer initiatives which help to
address their training and equipment needs,” said Trudy Hardy, Vice President, Marketing,
BMW of North America. “This one is special not only because it presents a unique design
challenge, but it helps solve a bigger mobility challenge for our Paralympic athletes.”
Nearly one year in development, the wheelchair is slated to be delivered to U.S.
Paralympics track and field elite racers in early 2016. In the months ahead, BMW will
continue working closely with athletes and coaches to integrate further enhancements and
refinements as needed.
This announcement most recently follows BMW’s delivery of a two-man bobsled which
helped Team USA overcome a 62-year medal drought at the Sochi 2014 Olympic
Winter Games. Each of these projects ladders up to BMW’s larger commitment to
advancing the training and performance goals of the athletes of Team USA as part of a
sponsorship that extends through the Rio 2016 Olympic and Paralympic Games. To
learn more about BMW’s partnership with the USOC and National Governing Bodies
USA Bobsled & Skeleton, USA Swimming, USA Track & Field and U.S. Paralympics
track and field visit www.bmwusanews.com.
BMW Group In America
BMW of North America, LLC has been present in the United States since 1975. RollsRoyce Motor Cars NA, LLC began distributing vehicles in 2003. The BMW Group in
the United States has grown to include marketing, sales, and financial service
organizations for the BMW brand of motor vehicles, including motorcycles, the MINI
brand, and Rolls-Royce Motor Cars; Designworks, a strategic design consultancy based
in California; a technology office in Silicon Valley and various other operations
throughout the country. BMW Manufacturing Co., LLC in South Carolina is part of
BMW Group’s global manufacturing network and is the exclusive manufacturing plant
for all X5 and X3 Sports Activity Vehicles and X6 and X4 Sports Activity Coupes. The
BMW Group sales organization is represented in the U.S. through networks of 339
BMW passenger car and BMW Sports Activity Vehicle centers, 148 BMW motorcycle
retailers, 123 MINI passenger car dealers, and 36 Rolls-Royce Motor Car dealers. BMW
(US) Holding Corp., the BMW Group’s sales headquarters for North America, is located
in Woodcliff Lake, New Jersey.
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Journalist note: Information about BMW Group and its products in the USA is
available to journalists on-line at www.bmwgroupusanews.com and
www.press.bmwna.com.
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