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Exclusive first look at “200 Women” Photo Exhibition in BMW 
Lounge at Frieze New York. 
Complementing Art and Design Talk in partnership with Soho 
House. 
 

Munich/New York. For the seventh consecutive year, the BMW Group is again a 
partner of the Frieze New York art fair. From May 4-6, 2018, the fair will open its gates on 
Manhattan’s Randall Island in a freshly revised fair layout by Universal Design Studio, with 
preview days on May 2 and 3. In addition to providing VIP shuttle service in a fleet of 
BMW 7 Series vehicles, BMW will also host an art talk in partnership with Soho House on 
May 1 to kick-off its Frieze activities. Throughout Frieze week, BMW will welcome fair 
visitors to a dedicated BMW Lounge which will offer a first glimpse at “200 Women: who 
will change the way you see the world” by Geoff Blackwell, Ruth Hobday and Kieran E. 
Scott, an exhibition that will later be on view at Pen + Brush, New York, starting May 15, 
2018.   
 
Based on the storytelling project and book of the same name by creators Geoff Blackwell 
and Ruth Hobday, “200 Women” is inspired by the simple idea of persuading 200 
women – regardless of nationality, race, religion, status or celebrity – to be photographed 
and filmed in front of a plain sheet of fabric. The book and exhibition are founded on 200 
original interviews where these women are asked five fundamental questions about what 
is most important to them in their life. Supported by BMW Group, the exhibition “200 
Women: who will change the way you see the world” portrays some of these remarkable 
stories with photographic portraits and video interviews designed to provoke thought on 
diversity and equality through their stories.  
 
A selection of photographs by Kieran E. Scott will be on exclusive preview in the BMW 
Lounge at Frieze New York, which will open on May 2, 2018 from 5:00 p.m. – 7:00 p.m. in 
presence of honorary guests Geoff Blackwell and Ruth Hobday, together with U.S. editor 
Sharon Gelman. The full exhibition will open at Pen + Brush in New York starting on May 
15, 2018 through June 30 before traveling to Munich, Germany for two separate exhibits 
at the Alte Bayrische Staatsbank (October 27 – November 21) and the Technical 
University of Munich (November 28 – December 14).   
 
All Lounge visitors will also have a chance to take a look at the all-new, hybrid electric 
BMW i8 Roadster which is exhibited there as well.  
 
In addition to its on-fairground activities, BMW will host an art talk as part of an ongoing 
partnership with Soho House. On May 1, 2018, Zoe Buckman (Visual artist/activist), Joey 
Lico (The Cultivist's Global Curator) and Lisa Schiff (founder of SFA) will share their 
stories with Rachel Corbett (Deputy Editor, artnet News) about the woman’s role in the 
art world of today (Title: #NotSurprised - What‘s next in the artworld?).  
 
“The BMW Group is proud to support the work of Geoff Blackwell and Ruth Hobday and 
to shine a light on some of the amazing women who are making a positive impact in the 
world today,” said Trudy Hardy, Vice President of Marketing, BMW of North 
America.  “Diversity is intrinsic to the success of any company and to the success of our 
society as a whole.” 
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As one of the most important fairs of contemporary art worldwide, Frieze New York 
presents more than 190 leading international galleries annually. BMW has been a partner 
of Frieze London since 2004, and in 2012, the partnership was extended to include 
Frieze New York. In 2017, BMW and Frieze premiered their new joint initiative “BMW 
Open Work by Frieze”. Curated by Attilia Fattori Franchini, BMW Open Work annually 
invites an artist to develop a visionary project that creates an immersive experience for 
the viewer. Drawing inspiration from BMW design, engineering and technology, the 
commissioned artists will consider current and future technologies as tools for innovation 
and artistic experimentation. Premiering annually at Frieze London, each artwork will have 
the potential to unfold across physical spaces, such as the fair’s BMW Lounge and 
Courtesy Car Service, as well as digital platforms.  
 
Apart from Frieze, for more than a decade, BMW has been an active partner of renowned 
international art fairs including Art Basel Hong Kong, Miami and Basel, Gallery Weekend 
Berlin and TEFAF Maastricht. In addition, the BMW Group is partner of internationally 
acclaimed museums such as Tate Modern in London, publishes the “BMW Art Guide by 
Independent Collectors” together with Independent Collectors and focuses on promoting 
young art with initiatives such as the BMW Art Journey or the Preis der Nationalgalerie. 

For further questions please contact: 
 
Prof Dr Thomas Girst 
BMW Group Corporate and Intergovernmental Affairs 
Head of Cultural Engagement 
Telephone: +49-89-382-24753 
 
Stefanie Jennes 
BMW Group Corporate and Intergovernmental Affairs 
Cultural Engagement 
Telephone: +49-89-382-30804 
 
Phil DiIanni 
BMW of North America 
Manager, Corporate Communications 
Telephone: +1-201-571-5660 
 
www.press.bmwgroup.com 
Email: presse@bmw.de 
 

 
About BMW Group’s Cultural Commitment 
For almost 50 years now, the BMW Group has initiated and engaged in over 100 cultural cooperations 
worldwide. The company places the main focus of its long-term commitment on contemporary and modern 
art, classical music and jazz as well as architecture and design. In 1972, three large-scale paintings were 
created by the artist Gerhard Richter specifically for the foyer of the BMW Group's Munich headquarters. 
Since then, artists such as Andy Warhol, Jeff Koons, Daniel Barenboim, Jonas Kaufmann and architect Zaha 
Hadid have co-operated with BMW. Currently, female artist Cao Fei from China and American John 
Baldessari are creating the next two vehicles for the BMW Art Car Collection. Besides co-initiatives, such as 
BMW Tate Live, the BMW Art Journey and the “Opera for All” concerts in Berlin, Munich and London, the 
company also partners with leading museums and art fairs as well as orchestras and opera houses around the 
world. The BMW Group takes absolute creative freedom in all its cultural activities – as this initiative is as 
essential for producing groundbreaking artistic work as it is for major innovations in a successful business. 

Further information: www.bmwgroup.com/culture and www.bmwgroup.com/culture/overview 

mailto:presse@bmw.de
https://www.press.bmwgroup.com/global/www.bmwgroup.com/culture
https://www.press.bmwgroup.com/global/www.bmwgroup.com/culture/overview
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Facebook: https://www.facebook.com/BMW-Group-Culture-925330854231870/  
Instagram: https://www.instagram.com/bmwgroupculture/ 
@BMWGroupCulture 
#BMWGroupCulture 
 
 
The BMW Group 
 

With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world’s leading 
premium manufacturer of automobiles and motorcycles and also provides premium financial and mobility 
services. The BMW Group production network comprises 30 production and assembly facilities in 14 
countries; the company has a global sales network in more than 140 countries. 
 
In 2017, the BMW Group sold over 2,463,500 passenger vehicles and more than 164,000 motorcycles 
worldwide. The profit before tax in the financial year 2017 was € 10.655 billion on revenues amounting to 
€ 98.678 billion. As of 31 December 2017, the BMW Group had a workforce of 129,932 employees. 
 
The success of the BMW Group has always been based on long-term thinking and responsible action. The 
company has therefore established ecological and social sustainability throughout the value chain, 
comprehensive product responsibility and a clear commitment to conserving resources as an integral part of 
its strategy. 
 
www.bmwgroup.com  
Facebook: http://www.facebook.com/BMWGroup 
Twitter: http://twitter.com/BMWGroup 
YouTube: http://www.youtube.com/BMWGroupview  
Google+: http://googleplus.bmwgroup.com 
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