
MINI USA Survey 
 
4/2019 
page 1 
 

 

   
MINI USA SURVEY 
 

 

Andrew Cutler 

Head of Corporate Communications, MINI USA 

201.307.3784 

Andrew.Cutler@miniusa.com 

 

Rob Duda 

MINI USA News Bureau 

Senior Vice President, Peppercomm 

908.347.1243 

rduda@peppercomm.com 

 

MAJORITY OF CONSUMERS ZEROING IN ON EXACTLY HOW THEY WANT TO USE 

AN ELECTRIC CAR, NEW SURVEY FROM MINI USA FINDS 

 

Consumers desire more education to get the most out of electric mobility options  

 

Woodcliff Lake, NJ – April 12, 2019 – As the popularity and availability of electric 

vehicles (EV) continues to grow in the U.S., consumers are zeroing in on how they want 

to use an EV.  63 percent of consumers said the best way to use an EV is for commuting 

or city driving, according to a new survey MINI USA recently commissioned from 

market research and business intelligence firm Engine International, Inc. At the same 

time, 73 percent of consumer surveyed said that battery range of up to 75 miles was 

sufficient for their daily use.  

 

At the other end of the spectrum, the survey found that there is a need for additional 

consumer education around EVs, especially when it comes to charging technology and 

maximizing electric mobility solutions. Nearly three-quarters (74 percent) of consumers 

surveyed did not know where their nearest EV charging station was located.  At the 

same time company data shows that 80 percent of EV owners tend to charge their cars 

at home. 

 

When consumers were asked to choose an acceptable amount of time it should take to 

charge an EV, the most common answer (28 percent) was ‘‘I don’t know” followed by “30 

minutes” (25 percent). 

 

“It is important for us as a brand to understand how consumers want to use their 

electric vehicles, and what they know and don’t know about them as we move closer to 

the launch of the MINI Cooper S E electric vehicle in the U.S.,” said Andrew Cutler, Head 

of Corporate Communications, MINI USA. “The more intelligence we gather, the more 
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we can educate consumers about the many benefits of electric mobility and what MINI 

has to offer in the new MINI Cooper S E electric vehicle coming in early 2020.” 

 

Overall, two-thirds (66 percent) of consumers surveyed believe that EVs are for early 

adopters, underscoring the need to raise mainstream awareness around EV technology. 

This finding may also explain that while Federal Tax Credits on EVs certainly 

incentivize consumers to purchase an EV, there is still a subset of the population that is 

making the choice to purchase an EV based on factors beyond incentives.  

 

Survey Methodology 

The General Population survey was conducted among a sample of 1,004 adults 

comprising 502 men and 502 women 18 years of age and older on behalf of MINI USA. 

The online omnibus studies were conducted from March 21 - 24, 2019.  

 

About MINI in the US 

MINI is an independent brand of the BMW Group. In the United States, MINI USA 

operates as a business unit of BMW of North America, LLC, located in Woodcliff Lake, 

New Jersey and includes the marketing and sales organizations for the MINI brand. The 

MINI USA sales organization is represented in the U.S. through a network of 125 MINI 

passenger car dealers in 39 states. MINI USA began selling vehicles in the U.S. in 2002 

with the introduction of the MINI Cooper and MINI Cooper S Hardtops. Since then, the 

MINI Brand in the U.S. has grown to encompass a model range of five unique vehicles. 

 

Journalist notes: Media information about MINI and its products is available to 

journalists on-line at www.miniusanews.com. 
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