MINI
Media information

MINI Anniversary
Edition

10/2021
page 1

MINI ANNOUNCES NEW ANNIVERSARY EDITION MINI
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MINI CELEBRATES 60 YEARS AT THE RACETRACK WITH
LAUNCH OF NEW ANNIVERSARY EDITION.

The latest MINI Anniversary Edition pays homage to iconic racing spirit and

legendary Cooper performance and design.

Woodcliff Lake, N.J. - October 5, 2021 - The first Mini with a Cooper badge debuted in
1961 and hit the racetrack soon after, capturing its first victory as an overlooked
underdog. Sixty years later, MINI announces a new special edition vehicle
commemorating the brand’s motorsport pedigree and iconic design, called the MINI
Anniversary Edition. This exclusive, commemorative MINI will be offered in limited
numbers, and honors three generations of Cooper heritage with elements reflecting
John Cooper’s original high-performance creation alongside his son and grandson’s

contributions to the John Cooper Works brand and vehicle design.

This new special edition marks an historic milestone much in the same way the MINI
World Champion 50 Edition celebrated the 50" Anniversary of John Cooper’s first
Formula title. Honoring the brand’s motorsport heritage, this new Anniversary Edition
harkens back to the sporty appearance of classic Cooper Car Company and MINI Cooper
cars. For the US market the MINI Anniversary Edition features several iconic design

characteristics:

e Unlike other markets, the US cars will exclusively be built in classic British
Racing Green with white bonnet stripes and red outlines, derived from Cooper
Car Company design motifs.

e The Cooper Car Company logo is featured on the Anniversary Edition’s door

sills and side scuttles.
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e The number 74 is prominently placed on the hood of the Anniversary Edition as
a tribute to the MINI Cooper’s first race, where the vehicle was given the

number 74.

The MINI Anniversary Edition is available for the John Cooper Works Hardtop 2 Door,
which has strong ties to the Cooper family’s work with MINI over the last six decades.
To further signal the cooperation between the Cooper family and the MINI brand, the
signatures of all three Cooper generations - John Cooper, John Michael Cooper, and

Charlie Cooper - are etched in the cockpit facia of all Anniversary Edition models.

“The Cooper name shares a storied history with MINI, and this new Anniversary
Edition reflects the Cooper performance heritage, offering a classic and sporty
appearance,” said Patrick McKenna, Department Head of Marketing Product and
Strategy, MINI USA. “John Cooper kicked off sixty years of performance innovation
with the original Mini Cooper, and the Anniversary Edition honors the Cooper legacy

that helped define MINI’s performance pedigree over the last six decades.”

Now available to order from dealers, the MINI Anniversary Edition package includes
white roof and mirror caps, a panoramic moonroof, touchscreen navigation, and several

other features, at a total cost of $39,900 MSRP plus $850 destination and handling.

About MINI in the US

MINTI is an independent brand of the BMW Group. In the United States, MINI USA
operates as a business unit of BMW of North America, LLC, located in Woodcliff Lake,
New Jersey and includes the marketing and sales organizations for the MINI brand. The
MINI USA sales organization is represented in the U.S. through a network of 112 MINI
passenger car dealers. MINI USA began selling vehicles in the U.S. in 2002 with the
introduction of the MINI Cooper and MINI Cooper S Hardtops. Since then, the MINI

Brand in the U.S. has grown to encompass a model range of five unique vehicles.

Journalist notes: Media information about MINI and its products is available to

journalists on-line at www.miniusanews.com.
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