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BMW of North America Launches MLB All-Star Studded 
Campaign Featuring the Fully-Electric BMW iX Just in Time 
for Opening Day.   

 
• Pete Alonso, Tim Anderson, Walker Buehler and Ozzie Albies Star in Two 

Custom Spots Slated to Run Exclusively During MLB Games.  

 

Woodcliff Lake, NJ – April 7, 2022… BMW of North America today debuted two 

new 30-second spots featuring a decorated cast of four MLB All-Stars and the all-new, 

fully-electric BMW iX Sports Activity Vehicle, which will run throughout the much-

anticipated 2022 MLB season. The new creative, developed in partnership with the 

Home Team Sports division of Playfly Sports, imagines New York Mets first baseman 

Pete Alonso, Chicago White Sox shortstop Tim Anderson, Los Angeles Dodgers 

pitcher Walker Buehler, and World Series champion Atlanta Braves second baseman 

Ozzie Albies carpooling as they work out how they could “do more together.” A first-

look at both commercial spots can be found online here.  

 

“With comfortable seating for five, premium interior finishes, and all of the latest 

technology and advanced driver assistance systems, the BMW iX is the ultimate way to 

get to the game on time,” said Albi Pagenstert, head of BMW brand communications, 

BMW of North America.  “The new spots are a joyful reminder that whether you’re an 

MLB All-Star like Pete, Tim, Walker and Ozzie, or just on your way to the neighborhood 

field, carpooling with friends is an enduring piece of the baseball experience.” 

 

The first-ever, fully-electric BMW iX brings together the fifth generation of BMW eDrive 

technology with the company’s latest developments in the fields of design, 

connectivity, digital services and sustainability. With 516 hp and a 0–60 time of only 4.6 

seconds, the BMW iX offers an exhilarating driving experience with an EPA estimate of 
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up to 324 miles of all-electric range and the latest in-vehicle technology, including 5G 

connectivity, a sweeping curved display that unites the 12.3-inch information display 

with a 14.9-inch central control display, and the debut of BMW iDrive 8, the company’s 

latest user-interface system. The BMW iX starts at $83,200 plus $995 destination and 

handling. 

 

The work, produced by Playfly’s in-house agency-style shop, Playfly Creates, will be 

featured throughout MLB game broadcasts airing on all U.S. regional sports networks. 

This year’s spots represent the fifth consecutive MLB season for BMW of North 

America and Home Team Sports. 

 

“Showcasing BMW in this way offers a fresh solution to enhance the brand’s footprint 

at the local and regional levels,” said Chief Operating Officer at Playfly Sports, Craig 

Sloan. “BMW has a long history of compelling campaigns to reach the most passionate 

fans in Major League Baseball, as they watch their favorite teams on regional sports 

networks across the country. This year’s light-hearted approach has unlocked a new 

level of connectivity between the brand and baseball fans everywhere.” 

 

# # # 

 
About BMW Group In America 
BMW of North America, LLC has been present in the United States since 1975.  Rolls-Royce 
Motor Cars NA, LLC began distributing vehicles in 2003.  The BMW Group in the United States 
has grown to include marketing, sales, and financial service organizations for the BMW brand of 
motor vehicles, including motorcycles, the MINI brand, and Rolls-Royce Motor Cars; 
Designworks, a strategic design consultancy based in California; technology offices in Silicon 
Valley and Chicago, and various other operations throughout the country.  BMW Manufacturing 
Co., LLC in South Carolina is the BMW Group global center of competence for BMW X models 
and manufactures the X3, X4, X5, X6 and X7 Sports Activity Vehicles. The BMW Group sales 
organization is represented in the U.S. through networks of 350 BMW passenger car and BMW 
Sports Activity Vehicle centers, 146 BMW motorcycle retailers, 105 MINI passenger car dealers, 
and 38 Rolls-Royce Motor Car dealers.  BMW (US) Holding Corp., the BMW Group’s sales 
headquarters for North America, is located in Woodcliff Lake, New Jersey. 
 
About Playfly Sports 
Playfly Sports is a full-service sports marketing company operating where sports marketing, 
media & technology converge. Playfly Sports drives outcome-based solutions for brands 
reaching approximately 83% of all U.S. sports fans generating over 230bn impressions each 
year in pro, college, and high school sports. Utilizing the influence and durability of local sports 
fandom, Playfly Sports exclusive rights in the NBA, NHL, MLB, NCAA, esports, and high school 
sectors drive value for our local, regional, and national brand partners. Playfly’s insights-infused 
multimedia and tech platforms drive innovation through scaled linear, digital, in-venue, and 
experiential marketing and engagement assets. Playfly Sports has the unique ability to partner, 
innovate, and advance the aspirations of athletes, brands, academic institutions, and sports fans 
across the U.S. Playfly Sports is Igniting Brands through the Love of Fans. Visit Playfly Sports 
online at playfly.com and follow Playfly Sports on LinkedIn, Twitter and Facebook: 
@PlayflySports. 
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