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NEW CONSUMER SURVEY FROM MINI USA SHOWS ALMOST HALF OF 

AMERICANS READY TO BUY AN ELECTRIC VEHICLE IN THE NEXT FIVE YEARS 

 

With Earth Day 2023 on the horizon, Americans show interest and rising awareness 

for electrification despite price as a barrier 

 

Woodcliff Lake, NJ – April 20, 2023 – On the occasion of Earth Day, a global 

celebration of environmental protection and sustainability, a consumer survey 

conducted by MINI USA reveals American consumers’ changing perspectives and 

considerations regarding electric vehicles (EVs), highlighting shifting sentiments 

over the last four years when MINI first carried out the same survey.  

 

Tracking both changes from existing questions and adding a few new questions in 

the mix this year, the survey indicates that almost half of American consumers plan 

to purchase an electric vehicle in the next five years. With a new question probing 

the barriers that consumers are facing in the EV purchase journey, factors such as 

price (44%) and lack of reliable public charging stations (18%) are the main lingering 

deterrents. Education campaigns continue to raise the bar for general public 

knowledge about electrification, though.  

 

Commissioned by Engine’s CARAVAN®, the survey further explores consumers‘ 

growing familiarity and embrasure of EV infrastructure and ownership as it relates 

to their daily travel needs. Awareness of local charging stations continues to rise 

steadily over the last four years, from just 26% of respondents in 2019 to 44% in 

2023. Alongside this heightened awareness comes greater expectations for charging 

capabilities, though, with 72% of consumers finding an acceptable charging time to 

be at or under an hour. This is a 5% increase from last year and a 13% increase over 

the last four years.  

 

mailto:Andrew.Cutler@miniusa.com
mailto:rduda@peppercomm.com
https://www.earthday.org/
https://www.miniusa.com/
https://engine-insights.com/product/caravan/
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“MINI is joined by several other automakers in the commitment to offer more electric 

vehicles each year, and making them more accessible to consumers than ever before,” 

said Andrew Cutler, Head of Communications, MINI USA. “It remains a responsibility 

of the industry to ensure that everyday drivers are equipped with the understanding 

and incentive to join the revolution that is vehicle electrification.” 

 

A new insight in this year’s survey, just 15% of respondents said driving range was 

their main setback in purchasing an electric vehicle. This is further validated by the 

recurring survey question on daily driving range where consumers align with this 

sentiment showing 73% of respondents indicating their driving habits fall within 75 

miles per day. This statistic has remained remarkably consistent over each year, with 

only a slight decrease from 76% in 2022 and 74% in 2019.  

 

Tracing over time, consumers show a similarly consistent albeit shifting opinion of 

the top use cases for EVs.  31% of respondents cited “city car” as the top usage for an 

EV compared to 32% in 2022 and 34% four years ago. “Primary car” usage also 

remains consistent at 27% since last year, though it is a marked rise from just 18% in 

2019. 

 

New survey questions around consumers’ purchase intent and consideration, 

reinforce the idea that cost sits at the top of the pyramid for EV-centric concerns. 

The survey reveals that a majority of consumers (58%) would not consider an electric 

vehicle purchase unless it is equal to or cheaper than a gas-powered vehicle. 

Surprisingly, the opposite is true for young consumers, aged 18 to 34, in particular. 

Among this age group, 56% of respondent are willing to pay more for an electric car 

compared to just 33% for consumers aged 45 to 64. 

 

About the MINI Cooper SE 

With a low center of gravity, a powerful battery electric powertrain, and dynamic 

handling, the MINI Cooper SE is a true performance car that retains all the fun-to-

drive attributes MINI owners have come to know and love. Feedback data from MINI 

Cooper SE owners reflect the emotional factors in the purchase decision, with “Fun 

to Drive” being the number one reason customers cited why they purchased a MINI 

Electric. 

 

With an MSRP of $30,900 plus $995 for Destination & Handling, the MINI Cooper SE 

is one of the most affordable, fun to drive premium EVs on the market. 

 

Survey Methodology 

The General Population survey was conducted among a sample of 1,010 adults 18 

years of age and older on behalf of MINI USA. The online omnibus study was 

conducted from April 10-12, 2023. This survey was previously conducted in 2020 

and 2022. 

https://www.miniusa.com/model/electric-hardtop.html
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About MINI in the US 

MINI is an independent brand of the BMW Group. In the United States, MINI USA 

operates as a business unit of BMW of North America, LLC, located in Woodcliff 

Lake, New Jersey and includes the marketing and sales organizations for the MINI 

brand. The authorized MINI USA dealer organization is represented by a network of 

104 MINI full passenger car sales and service dealers located throughout the 

US.  MINI USA began selling vehicles in the U.S. in 2002 with the introduction of the 

MINI Cooper and MINI Cooper S Hardtops. Since then, the MINI Brand in the U.S. has 

grown to encompass a model range of five unique vehicles. 

 

Journalist notes: Media information about MINI and its products is available to 

journalists on-line at www.miniusanews.com. 

#  #  # 

http://www.miniusanews.com/

